
SAWIS Nuus / News...  
 On our website 

 Summary: Wine Industry Information November 2011 

 Domestic sales of natural wine for September 2011 

 Price ranges: wine sold locally in bulk per region and vintage January to September 2011 

 Price ranges: bulk wine exports by producer/private cellars per region January to September 
2011 

 Export statistics for the period November 2010 to October 2011 

 Domestic packaged natural wine January to September 2011 

 Information about certification 

 Stock Situation October 2011 

 VinIntell…..it’s all in the label 

 For your convenience please note our mail box at the entrance on Main Road, Paarl. 

 e-Newsletter ONLY-Please notify infocentre@sawis.co.za of changes in your e-mail address. 

e-Newsletter 

2 December 2011, Vol 2 No 12 

Subscribe to the e-Newsletter 
Click here 

 
Register as a SAWIS Information 

Centre Member? 
Click here 

 

Your comments and suggestions 
are valuable to us 

Contact us 

Wine of Origin Scheme 
 

Click here to view the article in 
WineLand Magazine regarding the 
suggested changes to demarcated 

areas. 

Journal of the month 
 

American Journal of  
Enology and Viticulture 

A leading and popular magazine. 

 

Click here to subscribe to TOC 
(only Centre members) 
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Unsubscribe if this e-Newsletter is not interesting enough, which we doubt... 

Luxury in Alcoholic Drinks: The Emperor’s New 

Clothes and the Facts behind the Figures 

The arrival of a post-recessionary “new normal” momentarily dulled the glistening facade of 
the luxury goods market, dented seemingly steadfast premiumisation trends and accelerated 
an on-going shift away from the market's traditional Western stronghold. Nevertheless, as the 
fresh economic headwinds engulfing developed markets increase in force, ostentation and 
aspirational consumption are on course to successfully navigate stormy waters once again.  
 

 Overall growth of 4% in luxury goods across the 26 key markets.  

 The higher end of the alcoholic drinks market has reflected this same pattern. 

 Champagne, single malt Scotch whisky and cognac can be used as key gauges, the pro-
verbial canaries in the coal mine. 

 Cognac was quick to reach - and quickly surpass - pre-recessionary buoyancy.  

 Alarm bells should start ringing when focusing on the key UK market. Volumes have 
continued rising but primarily because of the prevalence of discounting culture.  

 The share of super-premium vodka in the US has risen from 12.5% in 2008 to an      
estimated 14.5% in 2011.  

 
 (Euromonitor International, November 2011)   Click here to view 

Global Wine Village 
 

 UK: Wine drinkers to take tax hit 
Taxman turns on wine drinkers with predicted rise in duty from £3.1bn to £4.9bn over six years, 
as the OBR sets out government's revenue estimates.    read 

 

 Europe: Wine regions oppose 'catastrophic' EU expansion plans 
European wine growing regions are battling European Commission plans to allow massive vineyard 
expansion.         read 

 

 Global: OIV sets new green standards for wine trade 
The new system agreed by the International Organization of Vine and Wine (OIV) allows all    
companies involved in the wine business to use a standard methodology to rate their own      
environmental performance.       read 

 

 Europe: Should natural wines be certified? 
VinNatur’s National European Wines conference in Zurich on 14 November 2011 showed there is a 
gap between the demand for a certificate for natural wines and the individual freedom of     
winemakers.         read 

 

 India: Indian women drive surge in wine consumption 
According to a new report, wine consumption in India is rising at a 'stupendous' rate – particularly 
among women.         read 
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