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Global and SA Trends 

 
The Future 100: 2022 

Wunderman Thompson Intelligence annual forecast of 100 trends to watch in the coming year.  
 
Culture - Unbounded optimism: Brands are projecting a progressive and positive outlook for 2022, 
encouraging playfulness and creativity.  
 
Tech & Innovation - Virtual teleportation: Technologists are opening up digital portals into a new 
virtual dimension that offers more intimate, close-to-reality in-person interactions.  
 
Travel & Hospitality - Meditative travel: meditative integrations are making every journey a mindful 
one.  
 
Brands & Marketing - Brandalism: vandalism for good is hijacking ad space and exposing brands' 
missteps - demanding they do better.  
 
Food & Drink - Liquid immunity: Wellness aficionados are quenching their thirst while supercharging 
their immune systems.  
 
Beauty - Acidic care: Skincare brands are homing in on the benefits of acidic ingredients.  
 
Retail & Commerce - Virtual flagships: Digital flagship stores are taking over ecommerce storefronts.  
 
Luxury - Sonic luxification: Luxury brands from fashion to auto are investing in audio hardware, 
luxifying the listening experience.  
 
Health - Emotional health: Recharge zones for emotions are emerging in public spaces around the 
world.  
 
Work - Metaverse recruits: From virtual material designers to creatives across the board, companies 
are hiring for a metaverse workforce.  
Click here to read more  

 
Global Trends - Wine Industry Key Elements 
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The Latest in Wine Tourism: Meditation and Getting Your Hands Dirty 

Like sipping a glass of wine, learning the basics of vineyard life can be restorative or even meditative. 
That’s why wineries are offering immersive programming to help guests connect to the rhythmic 
nature of vineyard work, and why more wine lovers are getting their hands dirty to try to clear their 
minds.  
Click here to read more 
 
 
Blog: The Impossibility of the Three Tier System 

by Tom Wark  
 
The primary concern and problem that the three-tier system addresses is one that was prominent in 
1910 and is one that not only no longer exists, but cannot exist today. And yet, lawmakers, 
regulators, and members of the industry are consistently told that without the state-mandated 
middleman inserted between producers and retailers, a centuries-old problem that was a primary 
motivation for enacting Prohibition, will re-emerge.  
 
And yet, here we are with most states requiring distillers, brewers, and wineries to sell their 
products to a wholesale tier created in the early 1930s in order to combat a problem encountered in 
the 1910s. It is a ludicrous situation. And it is an indefensible alcohol regulatory structure in the 21st 
century.  
 
It might be time to declare victory over the past and turn our attention to the needs of the present 
and future. It might be time to stop pretending that the state-mandated use of middlemen 
wholesalers provides any value at all to society. It might be time to take into account current socio-
economic imperatives and create an alcohol regulatory system that works for the 21st century 
instead of the 19th century.  
Click here to read more 
 
Nuusbrokkies / News Snippets / Blogs 

 
Californian wineries turn to owls as answer for growing pest problem 

A family of barn owls may eat as many as 1,000 rodents during the nesting season.  
Click here to read more 
 
WoSA Info Bulletin - Our Sustainable Wine Journey 

The WoSA team has worked hard to create an updated version of what used to be known as the 
“Beyond Our Vineyards” booklet. In the booklet they highlight a number of sustainability initiatives 
that are closely linked to our industry and which speak to the theme of our upcoming CapeWine, 
Sustainability 360, with a specific focus on our three pillars of ‘People, Planet and Prosperity’. The 
booklet does however transcend the show itself and we do believe that we as an industry, should 
spread the word far and wide.  
 
The Sustainable Wine Journey is available on their website under brochures and e-books. Click here 
to read more  
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