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Consumer Countries/Markets 

 
The Wine Gourd: Per capita US wine consumption, by state 

The big wine boozers are in the north-east of the country, and a fair part of the west. The south and 
mid-west are much more moderate in their wine intake — they are, however, known to prefer some 
other alcoholic beverages, instead. The fact that D.C. is way out in front surprises nobody — at c. 39 
bottles of wine per person per year, that is 1 bottle every 9 days, which might actually be quite 
moderate consumption for a bureaucrat. It seems likely that the retirees of Florida came from up 
north somewhere, and brought their wine habit with them. Moreover, it looks like the people of 
Maryland and Pennsylvania could usefully be targeted by wine salespersons.  
Click here to read more 
 
Global Trends - Wine Industry Key Elements 

 
Canned wine hits new heights 

Familiarity and the burgeoning offer may be driving the growth, but for premium retailers, an 
evolution in the format’s higher-end offering has made canned wine viable.  
Click here to read more  
 
Comment: Wine in Cans sold on the domestic market during 2020 represented 0.1% of packaged still 
wine, while Sparkling Wine in Cans 1.8%. The figures for YoY July 2021 are 0.1% and 3.1% 
respectively.  
 
The Human Factor 

by Jono Le Feuvre, 22nd September 2021.  
 
Do you have any bottles of South African wine in your cellar? Go and have a look at the certification 
seal (usually attached to the neck of the bottle). It’s more than likely that at least one of those 
bottles will bear the slogan “Sustainability and Integrity”. This phrase appears on every wine that has 
passed the requirements of the IPW certification (Integrated Production of Wine). The IPW seal is a 
certification that only deals with environmental concerns, and issues like water usage; there are no 
requirements related to human working conditions, or worker compensation. But in a country with 
the worst wealth inequality in the world, the idea of a wine that embodies both sustainability and 
integrity surely loses all meaning if it doesn’t protect the humans that made it.  
 
South Africa’s wealth inequality has been widely publicised in various forms over the last 20 years, 
but the unfortunate truth is that the wine industry forms an even more concentrated microcosm of 
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this inequality.  
 
But raising this fact in polite conversation triggers great outrage in wine circles for two reasons:  
1. Because it overlooks the very real progress and transformation that is being made in small pockets 
within the South African winelands.  
2. Because it’s true (despite the efforts mentioned in point 1).  
Click here to read more 
 
BER Press Release: The COVID-19 pandemic and South Africa’s tourism sector. 

The South African tourism sector is without a doubt one of the industries that has been hardest hit 
by the COVID-19 pandemic.  
 
The latest available data suggests that the shock to the industry resulted in severe revenue losses. 
Due to its linkages to the rest of the economy, the sector’s contribution to GDP shrank from 7.2% in 
2018 to 2.9% in 2020, and the number of jobs supported by the industry declined from 1.6 million to 
640 000. 
 
[Tourism infographic_final_with contact details] 
 
Major Wine Producing Countries 

 
Oxfam study on unfair working conditions in Italy´s wine industry 

The global relief and development organisation Oxfam has produced a study "The workers behind 
Sweden's Italian wine" on behalf of Systembolaget, the Swedish state monopoly which controls the 
retail distribution of all alcoholic beverages with more than 3.5 per cent by volume.  
 
Already committed to environmentally-responsible viticulture, the monopoly wants to increase the 
focus on respect for human rights in its supply chains, when putting out contracts for tender  
 
The Swedes commissioned Oxfam to conduct research in the four regions of Italy that are their main 
suppliers: Puglia, Sicily, Piedmont and Tuscany. Of the current contract wineries, only one was willing 
to answer the human rights activists' questions. Thus, the findings are based on a total of 79 
interviews with workers in the vineyard and cellar, as well as other findings. Oxfam conducted two 
field studies between September 2019 and April 2021, both at inconvenient times for wineries, 
because of the harvest, and then COVID-19 restrictions.  
 
There are appalling reports about the exploitation of farm workers and harvest labourers in the 
agro-industry, especially emigrants, and about the agrarian mafia. There is no question that the wine 
sector is also affected, but it is questionable whether the statements of 79 out of thousands of 
workers can be considered representative.  
 
The research, conducted under the restrictions described above, reveals that a significant proportion 
of workers in the four regions are unable to cover their basic needs with the wages they receive for 
working in the vineyards (80% of respondents in Puglia, 25% in Sicily, 15% in Tuscany). As a result, 
workers have to work more than 8 hours per day to cover their basic needs (60% in Puglia, 35% in 
Sicily, 10% in Tuscany).  
Click here to read more 
 
 
South African wine industry eyes more exports to China 

With traditional markets in Europe, the South African wine industry is now seeking to export more of 
its products to a developing market -- China, which has already become a focus market of South 
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Africa.  
 
Currently, most of the exported South African wines are ended in Europe, but the wine industry is 
seeing good growth in the Chinese market and for South African wines the Chinese market is getting 
more and more attention, CEO of Wines of South Africa Siobhan Thompson told Xinhua in an 
interview at the organization's headquarters in Stellenbosch Tuesday, about one hour's drive from 
Cape Town's central business district.  
 
Thompson will be together with 22 members of the organization to participate in an online wine 
exhibition, namely South Africa-China Wine Digital Exhibition, Wednesday to deliver education and 
information on South African wines, inform Chinese customers and grow the user base of South 
African wines in China.  
 
Hosted by China Construction Bank Johannesburg Branch, the exhibition aims to promote ongoing 
cooperation between South African high-quality wine producers and Chinese importers.  
Click here to read more 
 
Rabobank: Global supply disruption to see Aussie growers lock in ag inputs 

early for season ahead 

Widespread global disruption to supply is set to see Australian farmers again move to lock in 
fertiliser and other inputs early for the season ahead, Rabobank says in a recently-released report.  
 
This is despite global fertiliser prices at near-decade highs and expected to remain elevated in the 
short to medium term.  
 
In its semi-annual Global Fertiliser Outlook: High prices to test demand, the agribusiness banking 
specialist says global fertiliser prices have reached their highest level since 2012.  
Click here to read more 
 
Nuusbrokkies / News Snippets 

 
Cape Wine to return in October 2022 

Popular trade show Cape Wine will return to Cape Town from October 5-7, 2022.  
 
The flagship event for the South African wine trade was scheduled to take place this month, but it 
was postponed due to the Covid-19 pandemic.  
 
The theme for the 2021 show will be “Sustainability 360”, highlighting “the three core pillars of 
place, people and prosperity, combining the values of environmental awareness, social justice and 
long-term profitability for the industry”.  
Click here to read more 
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