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Global and SA Trends 
      

 

Global Wine Update 
 
According to the latest Rabobank Wine Quarterly Q3 July 2018, channels and strategies for reaching 

the US wine consumer continue to evolve. Changes in technology, business models and market 
structure are disrupting the traditional paths to the US consumer among wholesalers, retailers and 
suppliers.  

 
The US has emerged as the largest wine consumer market in the world and by most measures the 
most profitable and most attractive. While many fundamentals of the US market remain intact, 

consolidations on wholesale and retail level are taking place, as well as suppliers changing models to 
reach consumers.  
 
The dilemma facing smaller suppliers/wineries of whether to work with a large wholesaler that may 
not give their brand sufficient attention and support, or to work with a smaller wholesaler that may 
not have the same market access is not new, but has become exacerbated with the ongoing 
consolidations. New wholesaler models are emerging which is three-tier compliant and allow small 

suppliers to access the market. Virtual wholesalers connect brands with retailers and on-premise 
accounts via an online platform. Virtual wholesalers are open to all suppliers and create access to the 
market for brands which previously could not find a wholesaler. This new model supports small, new 
brands, attempting to penetrate the market.  
 

Within the retail environment the e-commerce channel is becoming more and more important. 
Grocery sales, including wine, have been moving to this channel at a slower pace; an opportunity not 

to be missed in future. Specialty wine retailers, relying mainly on online wine and other alcoholic 
product sales, are suddenly dealt a blow – carriers such as FedEx, UPS and others, have announced 
that they will no longer accept interstate shipments, responding to pressure from states banning 
shipments from out-of-state retailers.  
 
On supplier level, suppliers are establishing their own distribution system in states where it is 

permitted, while switching wholesaler networks in other states. e-Direct-to Consumer (DTC) 
shipments by wineries are becoming a favourite amongst municipalities who are trying to contain 
traffic and noise in specific areas. Within this context wineries must look to become more effective at 
driving sales from their existing customer base.  
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Global Trade  
 
The current global trade reflects the 2017 harvest meaning higher prices and a shift in bulk trade 
flows. Bulk wine exports from Australia and South Africa increased, while decreasing from Argentina, 

Chile and Italy. Generic bulk wine pricing is currently described as high-but-stable, except for 
Argentina (downward trend).  
 
Global Production  
 
European wine production is expected to show improvement over 2017 levels which should 
theoretically lead to easing bulk wine prices. However, there are concerns about the wet weather in 

France and Spain.  

 

 
Change in wine exports for selected countries Q1 2018 

 
  

 

Major Wine Producing Countries 
      

 

Country Profiles 
 
The profiles of the major wine producing countries - Australia, NZ, Bulgaria, France, Greece, Germany, 
Hungary, Italy, Moldova, Portugal, Romania, Spain, Argentina, Brazil, Chile, the USA and China - have 
been updated and published on the SAWIS website. The profiles include information and data 
regarding the economy, population, environment, wine regions, area under vines, cultivars, 
production, exports, imports and forecasts.  

Click here to read more 
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