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Global Trends - Wine Industry Key Elements 

 
Think fast: How to accelerate e-commerce growth 

The most critical tools in successful e-commerce expansion are customer-centricity and a 

test-and-learn mindset. 

 
[Think-fast-How-to-accelerate-e-commerce-growth] 
 
Major Wine Producing Countries 

 
Bordeaux´s New Grape Varieties Take Root 

Bordeaux's USP is its size and diversity: the region covers both extremes, from blue chip 

investments to wines that should be consigned to the bidet. Both categories arouse strong 

feelings; the tragedy is consumer apathy often levied at good quality, affordable claret.  

 

Yet it is among the ranks of 'generic Bordeaux' that a possible – and arguably innovative – 

future for the region is being mapped out. In June 2019, Bordeaux became the first French 

region to allow hitherto forbidden varieties to be planted in its soils. These included Petit 

Manseng, Marselan and Touriga Nacional – warmer conditions will be conducive to new 

varieties, was the general rationale.  

Click here to read more 

 

 
Nuusbrokkies / News Snippets 

 
Trade reacts to England’s new post-lockdown restrictions 

Trade bodies representing the hospitality industry have referred to the post-lockdown 

restrictions in England as a “straitjacket” which will “destroy the sector”. Announcing the so-

called Covid-19 Winter Plan yesterday, Prime Minister Boris Johnson confirmed media 

reports that tiers two and three will be tightened for the hospitality sector in England from 2 

December.  

 

In tier two, pubs and restaurants may only serve alcohol as part of a substantial meal, 

meaning wet-led venues must close. In tier three, hospitality must close except for delivery 

and takeaway operations. Businesses must now wait until Thursday to find out which tier 

they fall into.  

mailto:charles@sawis.co.za
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One amendment that has been largely welcomed by the sector is the easing of the 10pm 

curfew. Last orders will now be taken at 10pm, with closing time at 11pm.  

 

Industry group UKHospitality said the measures were at “at best a restrictive straitjacket and 

at worst a lockdown in all but name for hospitality”.  

Click here to read more  

 

 
Technology 

 
When consumers trust AI recommendations—or resist them 

Researchers from Boston University and University of Virginia published a new paper in the 

Journal of Marketing that examines how consumers respond to AI recommenders when 

focused on the functional and practical aspects of a product (its utilitarian value) versus the 

experiential and sensory aspects of a product (its hedonic value).  

 

When do consumers trust the "word of machine," and when do they resist it?  

 

The key factor in deciding how to incorporate AI recommenders is whether consumers are 

focused on the functional and practical aspects of a product (its utilitarian value) or on the 

experiential and sensory aspects of a product (its hedonic value).  

 

Relying on data from over 3,000 study participants, the research team provides evidence 

supporting a word-of-machine effect, defined as the phenomenon by which the trade-offs 

between utilitarian and hedonic aspects of a product determine the preference for, or 

resistance to, AI recommenders. The word-of-machine effect stems from a widespread belief 

that AI systems are more competent than humans at dispensing advice when functional and 

practical qualities (utilitarian) are desired and less competent when the desired qualities are 

experiential and sensory-based (hedonic). Consequently, the importance or salience of 

utilitarian attributes determine preference for AI recommenders over human ones, while the 

importance or salience of hedonic attributes determine resistance to AI recommenders over 

human ones.  

Click here to read more  
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