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Consumer Countries/Markets 

 
UK´s bulk wine imports oustrip those of bottled for first time ever 
 
For the first time the UK’s purchases of bulk wines has outstripped that of bottled wine, according 
to the Bulk Wine Club.  
 
In September this year, 61.3m litres of wine were bought, an yearly increase of nearly a third 
(31.5%), compared to 60 million litres of bottled still wine, (a 3.5% increase).  
 

And sales have increased across the board, from all supplying countries, though in terms of 
volume, Australia is in pole position, accounting for 15m hectolitres, a 3.7% increase, followed by 

the US (0.94hl, up by 8.5%). New Zealand was the third largest bulk wine supplier to the UK, with 
volumes up by 12.7%, though Chile enjoyed one of the biggest sales increases, to the UK, up by 
nearly a quarter (+23.8%) while South Africa saw its volumes increase by 3.4%.  
 
New Zealand bulk wine commands the highest prices of any supplying nation, with an average 

price of £2.09, far in excess of Chile which recorded an average price of 89p, and South Africa at 
only 65p per litre.  
 
Argentinian bulk wine has also become a notable player in the UK market, emerging as the sixth 
largest supplier with sales surging by 92% in terms of volume and 70% in value, at an average 
price of £1.09 pounds/litre.  

 
In value terms, however, the US is the top supplier of bulk wine to the UK, with a value of £124m, 
and an average price of £1.33 per litre compared to Australia’s £0.81 pre litre.  
 
During the first nine months of 2020 bulk wine was the wine category that enjoyed the biggest 

growth in volume in the UK, up by 10.7%, while it was also the only sector to see an increase in 
value terms (up by 14.3%, with prices slightly up from £1 to £1.03 per litre).  

 
The top six major bulk wine suppliers for the UK are all New World countries, and represent the 
vast majority (93%) of overall purchases up to September. All of the supplying countries saw 
volumes grow but only South Africa saw its value increase.  
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Global and SA Trends 

 
The 6 big consumer trends to target in 2021 



What are the big, overarching trends that have shaped 2020 - and which will continue to make 

their presence felt in 2021 and beyond?  
Click here to read more  
 

Wine and 2021 — Predictions  
• VALUE WILL DOMINATE WINE SALES  
• PRODUCER CONSOLIDATION  
• THE COMEBACK OF NAPA AND OTHER COASTAL VALLEYS  
• A YOUNGER TASTING ROOM VISITOR WILL DRIVE WINERY HOSPITALITY  
• THE DISTILLERS DIRECT ASSAULT  
• COVID LEADS TO REGULATORY REFORM  

• ROSE IS ESTABLISHED AS THE THIRD WINE  
Click here to read more 

 

 
Global Trends - Wine Industry Key Elements 

 
Sustainability in packaging: Inside the minds of global consumers 
In the wake of the COVID-19 pandemic, some global themes regarding consumer sentiment are 
evident. But perceptions and priorities regarding packaging differ by country and require a 
granular response.  
 
First, as a result of the COVID-19 pandemic, consumers now place significantly more value on food 
safety and hygiene. This is a key element of the next normal in packaging, whereby packaging 
suppliers will have to rethink materials and design requirements.  

 
Second, consumers see sustainability as being increasingly important as we emerge from COVID-
19: marine litter is top of mind in Europe and Japan, while pollution is more of a concern in other 
Asian countries and the Americas. Across the globe, a vast majority of consumers claim to be 
willing to pay more for sustainable packaging.  
 
Third, consumers around the world disagree on what packaging type is most sustainable; however, 

they do agree on what are the least sustainable options. Thus, to respond effectively to these 
evolving consumer sentiments, a granular view will be needed. In this article, we suggest three 
critical questions that packaging players need to answer to get started on creating an actionable 
fact base on which to build their future strategy.  
Click here to read more 

 

 
Technology 

 
New ‘fingerprint’ method may help detect wine fraud, says study 
A novel technique capable of quickly pinpointing a wine's origin has great potential, scientists in 
Australia have said. Researchers at the University of Adelaide have found that a novel technique 
using ‘‘fluorescence spectroscopy’ could provide a relatively simple and rapid way to help detect 
wine fraud.  

Click here to read more  
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