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Consumer Countries/Markets 

 
USA: What the Wine Industry Gets Wrong About Marketing to Younger 

Generations 

Wine has been looking for ways to reach newly of-age consumers since the 1990s. What will it take 
to get it right in today’s market?  
 
A documentary produced for California winery executives issued a wake-up call about the younger 
generation’s disinterest in wine. “There are 70 million people in the U.S. between the ages of 21 and 
30,” the narration stated, “yet less than eight percent are regular wine drinkers.” To help turn the 
tide, it was time for the industry to put a new twist on wine to emphasize enjoyment rather than 
appellations and hillside terroir.  
Click here to read more 
 
 
Economic Environment 

 
WEF: Chief Economists Outlook Warns of Dire Human Consequences from the 

Fragmentation of the Global Economy 

The World Economic Forum’s Community of Chief Economists expects lower economic activity, 
higher inflation, lower real wages and greater food insecurity globally in 2022, pointing to the 
devastating human consequences of the fragmentation of the global economy.  
Click here to read more 
 
 
Global Trends - Wine Industry Key Elements 

 
WEF: New travel and tourism study shows need to prepare for future 

headwinds, as sector shows signs of recovery 

The Travel & Tourism Development Index 2021: Rebuilding for a Sustainable and Resilient Future, 
ranks 117 economies on a range of factors that are crucial to the development, sustainability and 
resiliency of their travel and tourism industry, which in turn contributes to economic and social 
development.  
Click here to read more 
 
 
Turns Out Gen Z Has One Surprising Drinking Habit 
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Besides tequila, non-alcoholic cocktails and canned drinks, the youngest drinking age group is 
embracing a parental favorite: Red Wine.  
Click here to read more 
 
 
Major Wine Producing Countries 

 
Chile officially launches organic wine association with memorable acronym 

Called COW, it stands for Chilean Organic Winegrowers, and unites eight producers, all of whom are 
members of Vinos de Chile.  
 
News of the association was first reported by the drinks business in July last year, when it emerged 
that a group of wineries were banding together to promote organic wine from Chile, taking 
inspiration from Organic Winegrowers New Zealand (OWNZ), which is a dedicated to supporting 
organic winegrowing.  
Click here to read more 
 
 
Nuusbrokkies / News Snippets / Blogs 

 
Blog: The Blueprint for a Modern Alcohol Regulatory System 

By Tom Wark.  
A system designed to address an early 20th century problem can't be effective in the 21st century.  
 
Accounting for the current contours of the American culture, society, economy and technology in 
place today and down the road, an efficient and fair alcohol regulatory system would look something 
like this:  
 
1 Separate licensing for producers, wholesalers, and retailers/restaurants.  
2 Producers and importers may sell to consumers, wholesalers, or retailers.  
3 Wholesalers may contract with producers and importers, but “Franchise Laws” will not be allowed 
to skew the balance of power in those relationships.  
4 Retailers may sell multiple brands to consumers and retailers located in or outside their state of 
licensure.  
5 Retailers, importers, and producers may sell and ship wine to consumers regardless of the 
consumer’s location in the United States.  
6 Tied house laws preventing significant investment by a licensee in one tier in licensees in another 
tier would be prohibited, with some exceptions.  
7 Laws that prevent over-serving would be strictly enforced.  
8 Laws preventing sales to minors must be strictly enforced.  
9 Excise taxes ought to be levied at the state and federal levels and remitted by producers and 
wholesalers for the purposes of funding the regulatory structure, funding enforcement, and adding 
to the general funds of the states.  
Click here to read more 
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