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Consumer Countries/Markets 

 
Exploring priority markets for Australian wine 

Australian wine is exported to more than 100 markets around the world each year, but three 
quarters of the value of the wine we send internationally is exported to just five markets.  
 
There has been a lot of discussion recently about the exploration of export markets for Australian 
wine. It is no secret that the sector is seeking both new and alternative markets for wine, but the 
distinction between the two can vary greatly.  
Click here to read more  
 
 
Wine groups laud EU no-tariff resolution 

'Wine is a truly unique product and tariff free trade benefits our family wineries,' the groups say.  
Advocacy groups for the wine industry are applauding a cooperative framework announced by U.S. 
and European Union leaders that will suspend tariffs related to a dispute over large civil aircraft.  
The two wine organizations have sought to keep the beverage out of the escalating tariff battles 
between the U.S. and EU after the World Trade Organization found that EU subsidies for Airbus 
airplanes had adversely affected U.S. airplane manufacturers and that the United States was entitled 
to retaliate.  
Click here to read more 
 
 
Global and SA Trends 

 
How Post-Pandemic Wine Consumption Trends Are Shaping Demand 

The COVID-19 pandemic had a dramatic impact on the wine industry. This was particularly true for 
online vendors of wines. From March 2020 on, in the face of widespread lockdowns and the closure 
of most bars and restaurants, online sales of wines, according to the Nielsen data, increased by 
around 234% in 2020. During the peak of the lockdown period in April 2020, online wine sales spiked 
more than 500%.  
Click here to read more 
 
 
Global Trends - Beverages 
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Low and no alcohol drinks: Price and visibility remain main barriers for the 

category 

 
For the consumers, the biggest barriers to buying products in the low and no alcohol category are 
that they are often considered too expensive or poor value for money; while a number of consumers 
report they struggle to find a selection of such products.  
 
Click here to read more 
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