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Global Trends - Wine Industry Key Elements 

 
The Co-op moves all its South African wines to Fairtrade 
UK convenience retailer, the Co-op has moved to 100% Fairtrade South African wine across its 
own label and branded wine range, which it claims is an industry first. The move is part of its 
commitment to Fairtrade – it is already the largest UK retailer for Fairtrade wines, with 57 
Fairtrade wines, 45 of which come from South Africa.  
Click here to read more  

Major Wine Producing Countries 

 
Some relief in New Zealand as harvest looks to return to normal size 
The first grapes of the 2022 New Zealand vintage have been harvested, with ongoing international 
demand and low stock levels meaning that winemakers are hoping for a significantly larger harvest 
this year.  

 
In 2021, the New Zealand harvest was 19% smaller than the previous year, with many wineries 

drawing down on stocks to maintain their place in the market. As a result, the sale of New Zealand 
wine in 2021 was 324 million litres, which was 48 million litres more than was produced in the 
2021 vintage. This stock drawdown means a bigger harvest is vital in 2022 to replenish cellars and 
help satisfy the international demand.  
Click here to read more 

 
Nuusbrokkies / News Snippets / Blogs 

 
US: The wine industry is asking the wrong question 
The Silicon Valley Bank (SVB) report is intended to be a bit more holistic than simply wine-
focused, in that it tries to look at the big picture, of the industry as a whole (although restricted to 
the USA). One topic of focus is that the prime wine-drinking population of recent decades is the 
Baby Boomer generation, which is mostly now either in retirement or departed. The issue is that 
neither the following Generation X nor the subsequent Millennial generation have shown more than 

cursory interest in wine. If they consume alcohol, then it is likely to be mixed drinks.  
 
So, the ultimate question for the wine industry is: how do we make the wine industry part of that 
future? What we are doing at the moment is asking a very different question: how do we make the 
Millennials part of the wine industry? When you swap those two questions, it is easy to see why 
the wine industry is having a hard time. Someone has put the cart before the horse. We do not 
need to get the Millennials to join us; but instead we must join them!  

 
This means that we should stop trying to sell preordained wine to the Millennials, and start making 
something that they would actually choose for themselves.  
Click here to read more 
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Socio-Cultural Environment 

 
Reaction, not action, is ultimately what defines a company's success 
Managing a business is rarely a smooth process. What matters is how a company adapts to 

unexpected and unpredictable shocks.  
Click here to read more 
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