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Consumer Countries/Markets 

 
A closer look: Japan´s wine market 

Japan suffers from the crisis just as every country does. Yet, it has shown considerable resilience.  
 
In early 2020, forecasts for the Japanese market were positive. Sales of Champagne and sparkling 
wines were soaring. The newly-signed Japan-EU Economic Partnership Agreement (EPA) paved the 
way for more competitively priced European wines. A record 32 million overseas tourists visited in 
2019, a figure set to be eclipsed with the holding of the Tokyo Summer Olympics. A year later and 
the outlook is very different. Yet while the impact of Covid-19 cannot be understated, Japan has 
shown considerable resilience. There are also factors and trends beyond the pandemic which are 
influencing the market.  
 
Japan is Asia’s second-largest wine consuming nation, and 6th largest importer worldwide with €1.6 
billion of imports in 2019. Japan is also the 3rd largest importer of sparkling wines by value. The 
government has signed EPAs with many wine producing countries that abolish or reduce tariffs. With 
China and the USA raising tariffs, wineries are looking to Japan as a large and stable market. 
Furthermore, as Rebecca Lawrence of Vinitaly International Academy notes, this is a sophisticated 
market with an appreciation for quality which makes it ideal for promotion.  
Click here to read more 
 
Economic Environment 

 
Alcohol industry releases data on cumulative impact of three alcohol bans, 

showing R36.3 billion in lost revenue 

The cumulative impact of the three alcohol bans has put 200 200 jobs supported by the alcohol 
value chain at risk in the nation's informal and formal economy.  
Click here to read more 
 
Global Trends - Wine Industry Key Elements 

 
Organic wine remains #1 sustainable wine type, but desire to buy is waning 

The Wine Intelligence SOLA: Opportunities for Sustainable and Organic Wine 2021 report shows 
consumers are increasingly aware of sustainable and alternative wines, but the audience looking to 
purchase these wines has reduced in the Covid era  
 
Has Covid changed our relationship with sustainable and organic wine? In general terms, concerns 
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about climate change and buying local appear to be scoring highly amongst consumers in the Covid 
era. Amongst the range of sustainable wine types and which resonate most with drinkers, organic 
wine holds its #1 rank in our global opportunity index amongst alternative wine types. However 
within the data we are seeing some changes that may cause concern for the many wine businesses 
around the world that are dedicating time, effort and resources to migrating their production 
towards organic, sustainable and related disciplines.  
Click here to read more 
 
The Danger of the Wine Industry’s Reliance on Social Media 

So, if the wine industry’s companies are going to continue to rely on the Facebooks, Twitters, 
Instagrams and Googles of the world, despite the capricious exercise of power these utility-type 
companies are wielding, the very least that should be done is put in place a plan for the day when 
your company’s access to them is withdrawn. Think of it as insurance against an attack on your 
assets.  
Click here to read more 
 
Major Wine Producing Countries 

 
Italy´s crop size bigger than expected 

Italy’s Ministry of Agriculture has announced the 2020 crop size. It is 2.4 million hectolitres higher 
than the last harvest forecast published by Assoenologi and the producers' association UIV at the 
end of October 2020.  
 
The production register of the disbursement agency AGEA determined exactly 49,066,003 instead of 
the estimated 46.6 mill. hectolitres. According to the Italian wine journal Corriere Vinicolo, the 
relatively high difference came about mainly because the winegrowers made less use of the 
(complicated) aid programme for a voluntary yield reduction than assumed.  
 
Production breaks down as follows: White wines account for well over half of the production with 
more than 26.6 million hectolitres, while red wines account for 20.4 million. Veneto remains the 
region with the highest volume with 11.7 hectolitres, followed by Puglia (9 mill. hl) and Emilia-
Romagna (7.9 mill. hl). Sicily is in 4th place (3.66 mill. hl) and Abruzzo is in 5th position with 3.49 mill. 
hectolitres.  
Click here to read more  
Comment: The OIV will publish 2020 global and country production and consumption figures during 
April 2021. 
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