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Global Trends - Wine Industry Key Elements 

 
Sustainability Lies in Wine Technology 

Ironically, it turns out that sustainable wine production may need more human intervention, not 
less.  
 
After composing endless propaganda about eco-friendly practices, 21st Century vintners could surely 
charge the press with their own sense of self-satisfaction. There is a definite sense of "green 
fatigue".  
Click here to read more 
 
 
Why bother with Old Vines? 

They’re just old and worn out, right? A depreciated asset no longer economically viable.  
 
Not all old vines are equal. The Old Vine movement is not driven by sentiment or nostalgia. But 
where a healthy vine, a rightful place, and indigenous viticulture intersect, the world’s most 
beautiful and distinctive wines are born.  
Click here to read more 
 
 
US Alcohol and Tobacco Tax and Trade Bureau 

TTB warns brands over use of ‘clean’ descriptor with alcohol beverages.  
Click here to read more 
 
 
IWSR: Ecommerce channel evolves into two overlapping worlds 

Significant variations have developed both across and within markets in how different consumer 
groups shop online and what their priorities are.  
 
Ecommerce is now a major channel for beverage alcohol drinks, especially wine and spirits. Around 
one quarter of global alcohol drinks consumers say that they buy online. By 2025, sales are expected 
to total over $42bn across 16 key markets considered by IWSR, including China, Brazil and the US. 
This is almost as large as the UK’s current total beverage alcohol market, highlighting the importance 
of this channel moving forward.  
 
Consumer research conducted by IWSR suggests that when it comes to purchasing beverage alcohol 
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online, there are two distinct but overlapping worlds: one based around traditional internet 
browsers and online ordering, generally favoured by older consumers seeking value; the other, 
based around smartphone apps, generally favoured by younger consumers seeking convenience and 
novelty.  
Click here to read more 
 
 
Nuusbrokkies / News Snippets / Blogs 

 
This is the oldest evidence of wine in Europe 

The Aristotle University of Thessaloniki discovered evidence of prehistoric wine consumption in 
Philippi, northwest Greece. However, those eager for a sip of the incredibly ancient wine may be 
disappointed. The discovery wasn’t of a long lost amphora, but grape seeds and pomace, preserved 
in a house fire which took place around 4300 BC, give or take a century  
Click here to read more 
 
 

Unsubscribe | Subscribe 

Privacy Notice 

 

https://www.theiwsr.com/ecommerce-channel-evolves-into-two-overlapping-worlds/
https://www.thedrinksbusiness.com/2022/04/this-is-the-oldest-evidence-of-wine-in-europe/
mailto:engela@sawis.co.za?subject=UNSUBSCRIBE%20-%20SAWIS%20-%20BI%20Daagliks%20-%20BI%20Daily&body=Please%20unsubscribe%20me%20from%20this%20report.
mailto:engela@sawis.co.za?subject=SUBSCRIBE%20-%20SAWIS%20-%20BI%20Daagliks%20-%20BI%20Daily&body=Please%20subscribe%20me%20to%20this%20report.%0D%0A%0D%0AName%20%26%20Surname:%0D%0AEmail%20Address:%0D%0AContact%20Number:%0D%0ACompany%20Name:
http://www.sawis.co.za/winelaw/popia_privacy_policy.php

