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The BI Daily is compiled and submitted by the SAWIS BI Team. The content is for the exclusive attention of SAWIS 
members and may contain information that is privileged and confidential. Any dissemination of this communication 
is strictly prohibited. Articles in the BI Daily have as far as possible been interpreted, put into context, validated 
and confirmed. If you as recipient have any queries, comments or would like to submit an article, please direct 
them to Charles Whitehead (charles@sawis.co.za).  

  

 

Consumer Countries/Markets 
      

 

US: Alcohol consumers regularly buy wine 
 
Vinexpo Newsroom  

 
66% of adults in the U.S. regularly consume alcohol and, of those alcohol consumers, 35% regularly 
buy spirits and 45% buy wine at least three times a year. Also, while wine buying is shared equally 
between men and women, more men buy spirits than women.  

 
A further finding was that 55% of wine consumers earn $125,000 to $149,000 a year and are higher 

educated. The figure for higher educated people in that income range who buy spirits was 33%. 
Regarding people with an income of $250,000 a year or more, 68% buy wine and 42% buy spirits.  
 
New Jersey and New York are the top two states for wine purchases.  
 
E-commerce alcohol buying is still not mainstream.  
Click here to read more 

 
  

 

Nuusbrokkies / News Snippets 
      

 

Old vines take centre stage at CapeWine2018 
 
According to André Morgenthal of the Old Vine Project (OVP), an increased focus on South Africa's old 
vines has accelerated an unprecedented interest from wine thought leaders around the world, in the 
country's wine heritage and the industry itself, with wines made from fruit sourced from these 
heritage vines proving their mettle. He says that membership of the OVP has grown by leaps and 
bounds from 10 members late last year, to over 40 as it currently stands, including a number of 

cooperative producers, with over 80% of old-vine wines represented within these systems.  
 
The popularity and rising interest in the OVP have been seen first-hand at tastings in London and 
Canada, supported and organised by Wines of South Africa (WOSA), as well as locally at Klein Karoo 

mailto:charles@sawis.co.za
https://www.vinexpo-newsroom.com/alcohol-consumers-regularly-buy-wine/


Klassique and the US Woordfees.  
Click here to read more 

 
  

 

Technology 
      

 

The World’s First Flat Wine Bottle Won an Award for Packaging Innovation 
 
And it soon could be used for selling spirits as well.  
Click here to read more 

 

 
Flat wine bottle 
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