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Consumer Countries/Markets 

 
China´s core wine drinkers prove to be resilient 

The Chinese wine market has seen some fundamental and unforeseen upheavals – Covid-19 and its 
attendant lockdowns, a tariff war with Australia, and a rising current of nationalism among Chinese 
consumers. Sales of both imported and domestic wines in China fell during the pandemic, according 
to IWSR research, but average prices paid generally rose, as oenophiles who were prevented from 
going out to restaurants transferred their spending to at-home occasions. How would all of these 
significant factors change the makeup of the Chinese wine drinking population?  
 
The answer turned out to be less dramatic than we had expected. The fundamental architecture of 
the Chinese wine drinking population has remained broadly stable from 2019.  
Click here to read more 
 
 
Global Trends - Wine Industry Key Elements 

 
How wine can keep its lead in e-commerce 

While the Covid era is still very much in evidence, its effects are now receding in most of the world’s 
major markets. The main topic at Prowein was taking stock of a two year period of trading unlike any 
other in our lifetimes.  
 
It’s a mixed picture. In 2020 key consumption markets, such as the US, the UK, Germany, and the 
Scandinavian countries, actually saw wine volumes and spending rise. Mediterranean markets such 
as France, Italy and Spain, heavily dependent on on-premise consumption, saw wine volumes fall. 
Emerging markets, also dependent on restaurants and bars, also saw precipitous declines. Supply 
chain and inflation concerns were prominent, particularly for a globally-traded product such as wine. 
A more worrying long-run trend, which was given new impetus by the pandemic, was the loss of 
younger legal drinking age (LDA) consumers from the wine category.  
 
E-commerce remains the one major silver lining for the wine category.  
Click here to read more 
 
 
IWSR: E-commerce channel evolves into two overlapping worlds 

Significant variations have developed both across and within markets in how different consumer 
groups shop online and what their priorities are.  
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E-commerce is now a major channel for beverage alcohol drinks, especially wine and spirits. Around 
one quarter of global alcohol drinks consumers say that they buy online. By 2025, sales are expected 
to total over $42bn across 16 key markets considered by IWSR, including China, Brazil and the US. 
This is almost as large as the UK’s current total beverage alcohol market, highlighting the importance 
of this channel moving forward.  
 
Consumer research conducted by IWSR suggests that when it comes to purchasing beverage alcohol 
online, there are two distinct but overlapping worlds: one based around traditional internet 
browsers and online ordering, generally favoured by older consumers seeking value; the other, 
based around smartphone apps, generally favoured by younger consumers seeking convenience and 
novelty.  
Click here to read more 
 
 
Socio-Cultural Environment 

 
Winetech 2022 transfer of knowledge to cellar assistants – A new approach 

The Winetech study groups and senior workshops have made an important contribution through the 
years to the transfer of knowledge to cellar assistants.  
 
After the recent challenges faced by the industry, it became necessary to critically evaluate the cellar 
assistant programmes to determine how to achieve goals with limited funds available. Tough 
decisions have been made to ensure continuous successful knowledge transfer to cellar assistants, 
but also to stay relevant while still adding value to the careers of cellar assistants in the industry.  
 
Feedback received from participating cellars over the past two years confirmed the serious need for 
the development of practical knowledge of cellar assistants. Therefore, Winetech will host a 
comprehensive information day in 2022 and a broad range of topics will give participants the 
opportunity to increase their knowledge on different levels.  
 
The information day will take place on the morning of 21 June 2022 at Cavalli Estate, Stellenbosch. 
Well-known viti- and viniculturists Lucinda Heyns, Karien O’Kennedy, Elzette Du Preez and Lida 
Malandra will present the programme in Afrikaans and English.  
Click here to read more 
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