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Consumer Countries/Markets 

 
Has Chinese wine market hit rock bottom? 

China's imported wines are going on a downward spiral in 2021 and market outlook for 2022 is not 
looking brighter.  
 
From January to November, imported wines declined by 0.3% in volume to 388.6 million liters but 
overall value slid further by 13.7% to RMB 9.87 billion (US$1.54 billion) over the same period in 
2020.  
 
The decline worsened especially towards the second half of the year where flare-ups in economically 
well-off regions including Fujian and Guangdong provinces, and northern China prompted tightened 
social distancing measures that curbed on-premise wine sales.  
Click here to read more  
 
Comment: SA's total wine exports to China in 2021 increased by 189% in volume to 13.8 million litres 
(4.4 million litres less than the 2017 high of 18.2 million litres) and by 59% in value. 
 
 
For something different 

 
World record pyramid of 54,740 champagne glasses in Dubai 

An 8.23-metre high pyramid made of 54,740 champagne glasses has set a new Guinness World 
Record for the "largest beverage glass pyramid".  
Click here to read more 
 
 
Global and SA Trends 

 
Euromonitor: Top 10 global consumer trends revealed for 2022 

These are the key trends Euromonitor has identified.  
 
1. Backup Planners: Consumers find creative solutions to purchase their go-to products or search for 
next best options as supply chain disruptions cause massive shortages.  
2. Climate Changers: Eco-anxiety and the climate emergency drive environmental activism for a net-
zero economy. In 2021, 35% of global consumers actively reduced their carbon emissions.  
3. Digital Seniors: Older consumers become savvier tech users. Virtual solutions must be tailored to 
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the needs of this expanded online audience.  
4. Financial Aficionados: Democratised money management empowers consumers to strengthen 
financial literacy and security. More than half of global consumers believe they will be better off 
financially in the next five years.  
5. The Great Life Refresh: Consumers focus on personal growth and well-being, making drastic life 
changes that reflect their values, passions and purpose.  
6. The Metaverse Movement: Immersive, 3D digital ecosystems begin to transform social 
connections. Global sales of AR/VR headsets grew 56% from 2017 to 2021, reaching $2.6bn last year.  
7. Pursuit of Preloved: Secondhand shopping and peer-to-peer marketplaces flourish as consumers 
seek unique, affordable and sustainable items.  
8. Rural Urbanites: Consumers relocate to safer, cleaner and greener neighborhoods.  
9. Self-Love Seekers: Authenticity, acceptance and inclusion are at the forefront of lifestyle choices 
and spending habits as consumers embrace their truest selves.  
10. The Socialisation Paradox: Fluctuating comfort levels create a conflicting return to pre-pandemic 
life. In 2021, 76% of global consumers took health and safety precautions when leaving home.  
Click here to read more 
 
 
Global Trends - Wine Industry Key Elements 

 
What are consumers looking for when buying direct from wineries? 

 
Insight 1: The decision to purchase or not purchase at the cellar door is primarily influenced by the 
quality of interactions with the staff.  
Insight 2: Special offers, exclusivity and convenience are more important to wine club and cellar door 
customers than discounts. Free delivery is most often nominated by consumers as a desired 
improvement.  
Insight 3: Leveraging multiple channels and having a targeted communication strategy supported by 
a good customer database is key to maximising sales.  
Click here to read more 
 
 
Nuusbrokkies / News Snippets / Blogs 

 
Brutal Fruit launches a fragrance in surprise move 

South African Breweries' (SAB) spritzer brand Brutal Fruit has unexpectedly launched a Brutal Fruit 
fragrance, called You Belong. The brand says in a press statement that the inspiration behind the 
release is to "celebrate a sisterhood that uplifts and positively affects all those they encounter".  
Click here to read more 
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