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Global Trends - Wine Industry Key Elements 

 
Modifications in Wine Making Techniques to Drive Global Market 

There are evolving consumer trends and rising awareness pertaining to niche product categories, 
such as organic and natural within the food & beverages sector. Over the past decade, organic and 
natural food products have gained considerable popularity across the world, particularly among 
millennials. The natural food & beverage movement across the world is primarily driven by the 
dwindling interest in chemical-based agricultural techniques. In the current scenario, organic wine is 
a growing trend in the beverages industry, particularly in wine-drinking countries such as Australia, 
New Zealand, France, Italy, Argentina, etc. Apart from being driven by sustainable vineyard 
practices, other factors that are expected to positively influence the growth of the organic wine 
market include minimalistic and manipulative approaches in wine making techniques.  
 
Article - Click here to read more  
Research - Click here to read more  
 
Comment: According to the American Association of Wine Economists, global organic vineyards is 
estimated at 563 000 ha. Spain (113 419 ha), Italy (106 497 ha) and France (94 020 ha) lead the pack. 
According to industry sources, South Africa ia at 1 860 ha, 2% of our total vineyards. 
 
The evolution of wine labels, and what we can learn from them 

Story and Image Gallery By Nikki Goddard  
 
While over 80% of consumers admit to choosing wine by its label, they tend to admit it sheepishly. 
But, for as long as they have been in existence, wine labels have, in varying ways, given us many 
helpful clues—not just about what’s inside the bottle, but about the society that created it. The wine 
labels of the past can serve as a window into the culture, technology, and values of a given time and 
place.  
Click here to read more 
 
Nuusbrokkies / News Snippets 

 
The Magical Powers of the Three Tier System 

Posted by Tom Wark  
 
The Center for Alcohol Policy, a front-group funded by beer wholesalers, recently issued a white 
paper on the important issue of Drunk Driving in America. The White Paper, entitled “A Legislative 
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History of Drunk Driving in America”, examines a number of steps that have been taken over the 
years to reduce drunk driving. Measures such as the 0.08 blood alcohol level, the 21-year-old 
minimum drinking age, and open container laws are all examined.  
 
“Alcohol regulations such as the three-tiered system have also helped to reduce overall alcohol-
related deaths and injuries.”  
 
As a reminder, the “three-tier system” being referred to here are the state laws that require 
producers of alcohol, distributors of alcohol and retailers of alcohol to be separately licensed as well 
as the legal mandate in many states that retailers only purchase their inventory from a middleman 
wholesaler.  
Click here to read more 
 
Tanzania: Govt to Boost Grapes Production 

THE government has reiterated its commitment to promote grape farming for the crop to bring 
tangible benefits to farmers. Grapes produced in Dodoma are the best in making wine compared to 
those being produced in other parts of the country.  
Click here to read more 
 
Hard lessons learned during SA´s alcohol prohibition 

It has been almost 18 months since we were thrust into the initial hard lockdown. The impact of this 
indefinite lockdown, and the four alcohol bans that came with it, have been tough. This is true for 
the entire alcohol industry and its broader value chain at large, which supports over one million 
livelihoods.  
 
Over the course of 22 weeks of prohibited alcohol sales, all packed into four alcohol bans, the 
lessons we have learned need to be thoroughly unpacked if we are ever going to understand the 
unintended consequences of prohibition. From over 233,000 jobs being put at risk, to R10,2bn being 
lost in excise tax, to R60,7bn GDP lost and R11,3bn fiscal loss to an entrenched illicit alcohol trade – 
one can’t help but reflect on what each ban has taught us.  
 
Lesson 1: ‘With immediate effect’ is just plain irresponsible  
Lesson 2: We need more evidence-based decision-making  
Lesson 3: Prohibition criminality  
Lesson 4: Be part of the solution  
 
A measured and considered approach around alcohol during Covid-19 is both possible and viable, 
but for now, we will have to educate ourselves on the risks while we wait for the lockdown 
regulations to be revised or for South Africa to enter a lower stage of the lockdown.  
 
A total ban is unrealistic. There are solutions to our problems, and it does not have to jeopardise our 
economy and our people. The key is to engage with one another and work together to find an 
equitable solution.  
Click here to read more 
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