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Economic Environment 

 
SA wine industry appeals to Treasury: “No more excessive tax hikes!” 

 
Vinpro Media Release  
Click here to read more  
 
SALBA Media Release 
 
[SALBA Media Release_ Excise tax_Final_16 February 2022] 
 
Global and SA Trends 

 
Wine businesses must focus on the ‘100-year life’ to drive mid- and long-term 

success 

A lot of recent media attention has focused on the demographic crisis looming in the wine category. 
And for good reason: the numbers are scary.  
 
In late 2020, Wine Intelligence undertook an analysis of its long-run consumer wine insights data 
across 11 markets. At the time they were interested in how the pandemic might be changing 
behaviours, particularly with the shutting of the on-premise. Their hypothesis was that wine might 
be struggling to remain connected with younger consumers of legal drinking age (LDA) because in 
normal times, this demographic was much more likely to drink wine in bars, pubs and restaurants 
than when they were at home. With such venues shut, would they drift away from wine?  
 
They found exactly that pattern – shutting down the on-premise did shut down a key channel for 
younger LDA+ consumers to encounter wine, a key channel for their previous consumption of wine 
at social settings. Additionally, there is a longer-term pattern: participation rates in wine (defined as 
the % of a given age group who say they drink wine at least once a month) among the LDA-34 age 
group endured a steady slide over the 10-year period from 2010-2020. This was true across a 
number of markets, in particular the US, UK, Sweden and Japan, whilst noting that there were some 
exceptions where participation rates rose or remained stable, such as in South Korea and Canada.  
Click here to read more 
 
 
Nuusbrokkies / News Snippets / Blogs 

 

mailto:charles@sawis.co.za
https://vinpro.us16.list-manage.com/track/click?u=4a0bfbafee177193b47362c01&id=4127bcab29&e=38f5f88b5b
http://www.stratscan.co.za/stratscan_sawis/jsp/reports/downloadDocument.jsp?id=74306eef5860833e2e47ff169a73b45b&docID=34ed066df378efacc9b924ec161e7639
https://www.wineintelligence.com/wine-businesses-must-focus-on-the-100-year-life-to-drive-mid-and-long-term-success/


The Enduring Mythos of Wine 

The wine world has always been full of myths—mystique and imagination play as big a part in our 
enjoyment of wines as facts and figures.  
 
People like mystique.  
 
Yet, almost all myths are eventually dispelled; at which point they become more like inconvenient 
truths, things that many cannot or will not accept.  
Click here to read more 
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