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Consumer Countries/Markets 

 
Half full or Half Empty? Selling New World Wines in Germany 

New World brands have been important to the German wine market. They anticipated trends and 
helped to set new stylistic benchmarks. Today, this is only partly true, but the strongest brands are 
still doing well.  
 
- New World wines do not enjoy a solid place in the German trade. Gone are the days when they 
reliably helped to influence consumer choice.  
- Even so, big brands from Australia, South Africa, California and South America have secured a place 
on the shelves.  
- Innovative producers are using new styles – and traditional European ones - to grow their market 
share.  
- Italian-style red wine made with the appassimento method and white wine produced from 
aromatic varieties like Moscato are fashionable.  
- Robert Mondavi and Penfolds are among the brands benefiting from premiumization.  
- Sustainability and authenticity are strategic advantages for New World wines, but German 
professionals and consumers see these wines as having less regional character than examples from 
Europe.  
Click here to read more 
 
 
US Wine Market - Time for a Rethink 

The Silicon Valley Bank has just published the 2022 annual report in which the challenges facing the 
US wine market - and a possible solution is described.  
 
- The US wine market has stopped growing  
- But consumers are trading up  
- Younger Americans are turning to other drinks  
- The health lobby is creating a 'neo-prohibitionist' atmosphere  
- A project is being set up to promote the positive aspects of wine  
Click here to read more 
 
 
Global Trends - Beverages 

 
Strong Pre-Harvest Interest in 2022 Southern Hemisphere Whites 

mailto:charles@sawis.co.za
https://www.wine-business-international.com/wine/analysis/half-full-or-half-empty-selling-new-world-wines-germany
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As the wine world begins to come to terms with a Post-Covid-19, 'new normal', buyers of bulk wine 
consider the opportunities and challenges that face them.  
 
- The Southern Hemisphere 2022 should be of average size - apart possibly for Chile  
- Northern hemisphere 2021 Chardonnay and Sauvignon are in short supply, apart from in Spain  
- Prices of these white grapes may rise  
- All wine prices may rise at a time when other inflationary factors are taking effect on consumers  
Click here to read more 
 
 
Global Trends - Wine Industry Key Elements 

 
Wine Closures — An Open Discussion 

There are a plethora of closure options for producers—all of which have different strengths and 
weaknesses in terms of the ability to preserve wine for long or short periods, consumer perception, 
and environmental impact. We spoke to vintners to find out which closures they favor, and why.  
 
Cork / Technical Corks / Synthetic Corks / Screwcaps / Glass Stoppers  
Click here to read more 
 
 
UK’s overhaul of alcohol duties could hurt SA exports 

New laws governing the taxes on wines that are exported to the UK are set to kick in about a year 
from now. The changes in the regulatory landscape come after the UK’s exit from the eurozone, or 
Brexit. The UK government believes the overhaul on alcohol duties is pretty simple, but the wine 
industry disagrees – and there are fears that the added cost of compliance with the new laws may 
make foreign wines a bit more expensive and competitive.  
Click here to read more 
 
 
Nuusbrokkies / News Snippets / Blogs 

 
Dawn of the $95 Wine Box 

Who doesn't like a bargain box of wine, but one producer is really pushing the boat out.  
 
Is the world ready for a $95 3-liter box of wine? Tablas Creek Vineyard will find out.  
 
UPDATE: The verdict is in. All 324 boxes sold out in four hours.  
 
The bag-in-box format for wine has a lot going for it. It's much lighter than four 750-ml bottles and 
thus uses less energy to transport. It's a great format for people who like a glass of the same type of 
wine every day because a box, once opened, will stay good in the fridge for weeks, no Coravin 
required.  
 
And boxes are hot with wine drinkers: Nielsen IQ reported that sales of 3-liter boxes in 2021 were up 
18.7 percent over 2019. Industry analyst Jon Moramarco, managing partner of bw166, told Wine-
Searcher that 3-liter boxes made up 9.4 percent of all table wine sold in retail stores in 2021, up 
from 1.8 percent 10 years earlier.  
 
But there's a stigma. Bag-in-box wines have traditionally been cheap. Even the "upscale" versions 
you see in stores today rarely exceed $35; Nielsen shows that the average price is $17.56. So Tablas 
Creek's $95 box of Patelin rosé is a huge leap forward for the idea that the medium is not the 
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message.  
Click here to read more 
 
 

Unsubscribe | Subscribe 

Privacy Notice 

 

https://www.wine-searcher.com/m/2022/02/dawn-of-the-95-wine-box?utm_source=AfternoonBrief&utm_medium=newsletter
mailto:engela@sawis.co.za?subject=UNSUBSCRIBE%20-%20SAWIS%20-%20BI%20Daagliks%20-%20BI%20Daily&body=Please%20unsubscribe%20me%20from%20this%20report.
mailto:engela@sawis.co.za?subject=SUBSCRIBE%20-%20SAWIS%20-%20BI%20Daagliks%20-%20BI%20Daily&body=Please%20subscribe%20me%20to%20this%20report.%0D%0A%0D%0AName%20%26%20Surname:%0D%0AEmail%20Address:%0D%0AContact%20Number:%0D%0ACompany%20Name:
http://www.sawis.co.za/winelaw/popia_privacy_policy.php

