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Global Trends - Beverages 
      

 

Alcoholic Beverages - Outlook for Global and Regional Markets 
 
CIDER – back in the big leagues  

 
Impressive growth in demand for cider in New World markets has put it squarely back on the 
alcoholic beverage map. The centre of gravity of the global cider market naturally remains in 
Western Europe where there is a long-standing tradition of cider production. Roughly two-fifths of 
global volumes are still consumed in the UK/Ireland. Brand owners have come to the fore with 
lighter, fruitier and more refreshing styles of cider, marketed with a new look and feel and novel 

serving suggestions. Consumers have once again begun to explore the cider category in growing 
numbers. Outside of Western Europe, the North American, South African, Australian and New 
Zealand markets are quickly expanding as consumers begin to explore the cider category with 
greater interest.  
 
The relative appeal of cider to younger consumers, both male and female, presents a real threat to 
competing alcoholic beverage categories. This equal appeal is unmatched by other major 

categories. The age profile of cider consumers is significantly younger than those who prefer other 
major competing alcoholic beverage categories. Cider appear to be the most preferred drink in the 
18 to 24 year-old segment (traditional markets) and up to 34 year in new markets.  
 
The major alcoholic beverage categories will continue to face challenges from cider. Brands are 
proliferating in the global market as traditional cider brands extend their product ranges. Beer 
companies are extending their beer brands to cider and launching bold new brands to corral 

consumers and to reach new generations.  
 

GLOBAL WINE TRADE: Export trends  
See table below.  
 
KEY CURRENCY FORECASTS  

The coming 12-month forecast period is expected to be characterised by the improving US 
economy and a stronger US dollar, a weakening Australian dollar, a sharp decline in the New 
Zealand dollar and slower economic growth in China.  
 
Source: Rabobank Wine Quarterly Q3 2015  
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Change in exports Q1 2015 

 


