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Global Trends - Wine Industry Key Elements 

 
Study: Expensive wine tastes better than cheaper wine 

Psychologists at the University of Basel investigate the relationship between price and taste 
experience.  
 
A study by the psychology faculty of the University of Basel (Switzerland) has found out: People 
enjoy a wine all the more if they assume it is four times more expensive than the actual price. 
Professor Jens Glaab and his colleagues organised wine tastings with 140 participants in small groups 
during an open evening event. Three Italian wines from the 2013 vintage were poured. They were a 
Montepulciano d'Abruzzo DOC for 10 francs, a Bolgheri DOC for 32 francs and a Toscana IGT for 65 
francs.  
 
The cheapest wine was rated as more pleasant by the participants when it was presented to them at 
four times its actual retail price," the researchers write in the study. In contrast, they registered no 
change in the participants' evaluation when the price of the most expensive wine was given four 
times lower.  
 
The participants tasted the wines covertly and were given price information for each. Some were 
given an inflated price for the cheapest wine, others a low price for the most expensive bottle. 
Another group was shown the real prices. "I know how important context is. The mind is able to 
reinterpret reality so that it matches one's expectations," Professor Glaab summed up the finding. 
From this, the authors of the study call for more intensive research on the connection between wine 
price and taste.  
Click here to read more 
 
 
Meet Generation Z: Shaping the future of shopping 

Gen Z is our latest generation. It’s not super clear today where they end; it hasn’t been defined. But 
they started out in 1996, and they’re up to 24 years old. When you think about millennials, you’re 
looking more at a 20- to a 40-year-old, so roughly 1980 to 2000.  
 
There’s a real authenticity to the Gen Z generation in saying they want to breathe new life into what 
corporate responsibility looks like. And one of the biggest elements that’s come out of the research 
in the last few years has been the focus on values. They’re looking beyond tangible products and 
actually trying to understand what is it that makes the company tick. What’s its mission? What’s its 
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purpose? And what is it actually trying to build for us as a society?  
Click here to read more 
 
 
Major Wine Producing Countries 

 
Italy distributes planting rights for 6,722 hectares 

Demand is high, but only ten percent is satisfied.  
 
Despite the mood of crisis, Italy's producers eagerly applied for planting rights in 2020. Producers 
wanted 64,036 hectares, almost ten times the available quota of 6,722 hectares.  
 
Since the EU rules on planting rights came into force in 2016, the focus of applications has 
completely shifted. In the first two years, around 70 percent of the requests came from just two 
regions, Veneto and Friuli, mainly due to the successful DOCs Prosecco, Delle Venezie and 
Valpolicella. From 2018, the rush for permits shifted to the south, to Puglia and Sicily. According to 
the trade journal Corriere Vinicolo, Puglia accounted for a full 44 percent (28,000 ha) of the quota in 
2020 and Sicily for 21 percent (15,500 ha). "Despite the rules limiting the transfer of rights from one 
region to another, the market seems to be stronger than bureaucracy," states the Corriere Vinicolo.  
 
Although demand from the northeast of Italy has fallen, vineyards in Veneto and Friuli have grown. 
Veneto will exceed 100,000 hectares in 2020 (+12 percent compared to 2016) and Friuli will be at 
28,000 hectares (+13 percent). This growth includes rights acquired by producers within the first two 
years, those still in their possession and, above all, purchases made before there were restrictions 
on transfers between regions.  
 
In the south, the situation is completely different. The strong demand from Sicily is countered by a 
two percent decline in vineyard area since 2016. In Puglia, the area under vines grew by three 
percent in the same period, but the explosion of applications since 2018 suggests that the interest is 
not solely due to Puglian producers, but also comes from the north.  
 
Despite the rules blocking transfers, the mechanisms still seem to be working. "Out the door and 
back in through the window," is how the Corriere describes the producers 'bypasses. The quickest 
and safest way to import planting rights from Sicily, for example, is to buy a planted area, i.e. one 
with planting rights, then clear it and replant it in the north. This can be done in the course of a year, 
usually by reselling the land to the original Sicilian owner. Sicily is preferred for the emigration of 
planting rights for economic reasons. There are plenty of cheap vineyards for sale, just don't look for 
them on Mount Etna.  
Click here to read more 
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