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Consumer Countries/Markets 

 
USA: The continuing online retail boom is doing wonders for wineries´ direct 

sales. 

When it comes to wine ordered directly from wineries, Oregon is hot and Pinot Grigio is not. Napa is 
still the king; these are some of the findings from a very upbeat mid-year report on direct to 
consumer (DTC) shipping in the US from Sovos ShipCompliant and Wines Vines Analytics.  
 
What is happening with DTC sales is unexpected.  
 
One consequence of the pandemic was that DTC sales in 2020 also went up sharply, to record levels, 
because consumers' access to stores was limited. Thus it would be natural to expect DTC sales to be 
down so far this year.  
 
Instead, DTC sales are higher so far in the first half of 2021 than the record levels of 2020. Volume is 
up 1.9 percent, but the really big news is that the value of the bottles sold is up – the average bottle 
price grew 10.1 percent to $38.50. Last year's explosion in DTC volume sales came with a lower price 
per bottle as new consumers ordered wine online for the first time. Apparently some of them liked 
the experience and now people are spending more.  
Click here to read more 
 
 
Wine Intelligence: China´s wine market enters its third age 

Following China’s prestige-dominated first wine age, the 2010s were characterised by a growing 
culture of wine as both an everyday drink and as a gift at the major festivals. With Covid curtailing 
socialising including family events, consumer relationships with wine may have changed for the long-
term.  
 
Barring a major change in government policy towards alcohol, the wine market will remain at 
similar, lower volume levels compared with the peak of the market in the mid-2010s. With more 
knowledgeable and regular consumers driving volumes, there will be even less room for low quality 
products and blatant counterfeit wines, both of which are already on the decline thanks to the shift 
in wine purchasing to e-commerce, where negative reviews can kill reputations. More positively, 
there will be more room for less established styles, origins and regions, as regular consumers start to 
expand their repertoires, and particularly higher quality domestic wines that are starting to appear 
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on shelves and on restaurant wine lists.  
Click here to read more 
 
 
Global Trends - Beverages 

 
The challenge in making good quality, no and low alcohol wine 

Innovation ‘a problem’.  
Click here to read more 
 
 
Natural / Physical Resources 

 
Six Environmental Threats That Could Alter the Future of the Booze Industry 

There are a number of environmental and ecological worries that could curtail the ever-growing 
alcohol industry in the next few years. Worse, while many problems have been categorized as 
regional — say, frosts in France decimating vineyards — problems in one area can actually affect 
your beer, wine or spirits in another part of the country or even the world.  
Click here to read more 
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