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Global Trends - Wine Industry Key Elements 

 
5 significant shifts in customer behaviour and expectations 

1. E-commerce establishes a firm foothold in the retail landscape  
2. Privacy becomes a legal requirement  
3. Value increases in importance  
4. Multi-channel and mobile shopping  
5. Make customer engagement a top priority  
Click here to read more 
 
 
Follow the Crowd: Lure New Consumers by Matching Gen Z’s Preferences and 

Values 

Silicon Valley Bank’s 2022 State of the Wine Industry Report revealed that millennials aren’t buying 
enough wine to offset the sales lost from an aging baby boomer population, despite having the 
population and the spending power to do so.  
 
To be competitive the industry must align with Gen Z’s triple bottom line values: people, planet and 
profit.  
Click here to read more 
 
 
Major Wine Producing Countries 

 
France: Winegrowers forced to delay their bottlings because of shortages 

Deliveries of bottles, capsules and cartons arrive in dribs and drabs, with a new price increase 
effective since the beginning of April. Winemakers are delaying their bottling and wondering if they 
will not have to raise their prices for the second time this year.  
Source: Vitisphere  
 
 
Other Wine Producing Countries 

 
Ukrainian winemaking in war 

Most of the territory of Ukraine has been scarred by war because the Russians have been actively 
destroying civilian infrastructure and this fate hasn’t spared the wineries of our country.  
 

mailto:charles@sawis.co.za
https://www.bizcommunity.com/Article/196/731/226891.html
https://wineindustryadvisor.com/2022/04/07/gen-zs-preferences-and-values?utm_source=AfternoonBrief&utm_medium=newsletter


Since the beginning of the Russian invasion of Ukraine, the sale of alcohol has been forbidden in our 
country [editor’s note: it restarted in some regions, April 1st], so any income stream towards 
wineries has stopped. Some business owners admitted that the last sales they made were on the 
23rd of February, the day before war, and since then, zero. In addition, the work of almost all 
companies was also stopped due to a shortage or absence of employees. The men have either 
volunteered to join the army or were called up in the reserves. Many employees simply left for other 
parts of Ukraine or other countries, fleeing the war. And those who stayed are often simply too 
afraid to go to work, because the road can be very dangerous.  
 
War is the worst thing that can happen to humanity. But we believe that very soon you will be able 
to see the letter “V” on the labels of the Ukrainian wines of the 2022 vintage, which will mean 
victory!  
Click here to read more  
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