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Consumer Countries/Markets 

 
RIESLING TOPS LIST OF WHITE VARIETALS FOR DRINKERS IN THE FINNISH 

MARKET 

New behaviours among Finnish consumers boost Rieslings, sparkling and premium wines.  
 
In common with other mature European markets, Finland’s wine-drinking population is on the 
decline – down to 1.5m regular wine drinkers in 2021, compared with 1.9m in 2018, Around half of 
this population is now represented by consumers aged 55 and above, who make up 49% of regular 
wine drinkers in Finland. Boomers and Gen X are the most frequent wine drinkers; whereas nearly 
three-quarters of LDA Gen Z only drink wine monthly.  
Click here to read more 
 
 
Global Trends - Beverages 

 
US alcohol consumption shifts back towards the on-trade 

Alcohol volume continues to shift from off-premise channels back to on-premise establishments, 
according the latest figures from Nielsen.  
Click here to read more 
 
 
Global Trends - Wine Industry Key Elements 

 
Will the growth of ecommerce cannibalise sales or offer incremental value? 

IWSR analyses the impact and opportunities of ecommerce post-Covid-19.  
 
In many global markets, Covid-19 accelerated the impact and growth of some of the industry’s key 
drivers, including ecommerce development, premiumisation, moderation, the rise of the so-called 
‘home-premise’, and the need for more convenient product formats. These are the trends that will 
also underpin the industry’s resilience as it adapts to meet consumers in the years to come.  
Click here to read more 
 
 
DOES SUSTAINABILITY STILL MATTER FOR WINE? 

A key question for wine business in 2021 is: taking into account the impact on consumer priorities 
during the pandemic, do consumers still care about sustainability when it comes to wine?  
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The short answer is: sort of. The longer and more helpful answer is: yes, though consumer 
perceptions about what constitutes ‘sustainability’ in wine are evolving.  
Click here to read more 
 
 
Major Wine Producing Countries 

 
Harvest report 2021 from Argentina 

Argentina made a total of 10.1 million hl (preliminary figure, as the harvest has just finished). This is 
a decrease of 6.4%, due to frost in October 2020 and a number of hailstorms, 28 to be exact, 
according to the OIV.  
Click here to read more 
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