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Consumer Countries/Markets 

 
China’s trade war with Australia a boon for SA winemakers 

Exports of bauxite, copper concentrate and some coal also rise from African states after Beijing hit a 
range of Australian goods with punitive duties.  
 
Chinese drinkers bought nearly 40% of Australia's wine exports before the long-simmering tensions 
between Beijing and Canberra boiled over and brought the trade to an abrupt halt.  
 
Over the past three months, exports of SA wine to China jumped 50%, according to the Wines of SA 
trade body, and hopes are high for even more sales once Australian stocks are polished off during 
China's Lunar New Year holiday.  
 
Martyn Davies, Deloitte's MD for emerging markets and Africa, said a protracted trade war would 
create a wide window of opportunity for miners and other sectors such as agribusiness, though 
seizing the potential would take work.  
Click here to read more 
 
 
Global and SA Trends 

 
Outlook and Trends: What We Can Learn from 2020 

by Wine Business Monthly  
 
‘We are not all in the same boat. We are all in the same storm.”  
 
If you were a large wine company with national brands distributed in chains and club stores in 2020, 
you were killing it and your ship was cruising.  
 
If you were a medium-sized winery with a mix of restaurant sales and off-premise placements, you 
were paddling fast to regain lost revenue.  
 
If your winery depended exclusively on tasting room sales or restaurants, you might have pivoted 
toward phone sales, e-commerce, or leaned on your wine club—and were probably treading water, 
if not struggling to keep afloat.  
Click here to read more 
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Global Trends - Beverages 

 
No/low consumption to rise 31% by 2024 

Total volume sales of no/low alcohol beer, wine, spirits, and ready-to-drink (RTD) products are set to 
increase 31% by 2024, according to a No-and Low-Alcohol Strategic Study 2021 from IWSR Drinks 
Market Analysis.  
 
The prediction follows the buoyant no/low category gaining share within the total beverage alcohol 
market last year to 3%, said the IWSR, which in the report examined the no/low space in 10 focus 
countries – the UK Australia, Brazil, Canada, France, Germany, Japan, South Africa, Spain and the US.  
Click here to read more 
 
 
Global Trends - Wine Industry Key Elements 

 
´Significant growth´ for organic wine 

 
Supermarket sales of organic beer, wines and spirits (BWS) soared in the last year, growing ahead of 
overall organic supermarket sales.  
 
BWS supermarket sales were up 32.9% for the 12 month period ending 2 Jan 2021, according to 
Nielsen, compared to 12.5% growth for overall organic supermarket sales during the same period, as 
revealed in the Soil Association Certification’s Organic Market Report 2021 released today,  
 
Moreover, the Soil Association Certification told Harpers that organic wine continued to go from 
strength to strength, following on from last year’s report, which pinpointed wine as the “big 
category winner” in 2019 as supermarkets cashed in on shoppers’ environmental concerns.  
Click here to read more 
 
 
Nuusbrokkies / News Snippets 

 
Adaption and innovation are key for wine, grape industry 

Despite the pandemic, wine and grape producers, managers, researchers and industry professionals 
will have access to expertise spanning many different business, enology and viticulture topics at the 
upcoming B.E.V. NY [Business. Enology. Viticulture.] conference from March 3-5. All sessions will be 
virtual with a focus on how to not only adapt but innovate all levels of operations.  
 
B.E.V. NY is an annual grape and wine conference presented by Cornell’s Finger Lakes Grape 
Program and the Enology Extension Laboratory, in partnership with the New York Wine and Grape 
Foundation (NYWGF). The conference invites policy, business, viticulture, integrated pest 
management and enology experts to address important issues and provide practical information for 
the wine and grape growing community. The virtual element this year makes it ideal for industry 
members outside of New York as well.  
Despite the pandemic, wine and grape producers, managers, researchers and industry professionals 
will have access to expertise spanning many different business, enology and viticulture topics at the 
upcoming B.E.V. NY [Business. Enology. Viticulture.] conference from March 3-5. All sessions will be 
virtual with a focus on how to not only adapt but innovate all levels of operations.  
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Program and the Enology Extension Laboratory, in partnership with the New York Wine and Grape 
Foundation (NYWGF). The conference invites policy, business, viticulture, integrated pest 
management and enology experts to address important issues and provide practical information for 
the wine and grape growing community. The virtual element this year makes it ideal for industry 
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