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Consumer Countries/Markets 

 
Spain´s wine import market collapses 

The Covid-19 pandemic has severely impacted the demand for imported wine labels in Spain, 

according to a range of stakeholders involved in the market. Historically, Spanish consumers 

have overwhelmingly favoured domestic brands over foreign labels, resulting in a negligible 

market for imported wine.  

 

Yet according to data released by the IWSR, the import market has grown by 8% over the 

past five years (CAGR 2014-2019), with tourism being a key driver. Italian brands (mainly 

Lambrusco and Vermouth) were driving this growth, in addition to an expanding number of 

French wines.  

 

“As has been witnessed across most major wine markets, Covid-19 has provoked a pivot 

towards local or regional wines,” said Daniel Mettyear, research director at the IWSR.  

Click here to read more 

 

 
Nuusbrokkies / News Snippets 

 
Chinese government uses state media to confirm export suspensions as trade 

stoush continues 

China's government has used its own media to confirm suspensions on seven types of 

Australian exports including wine and coal, in a multi-billion-dollar blow.  

 

Wine exporters are already preparing for severe tariffs to be put in place.  

Click here to read more 

 

 
A problem for wine-makers in Sweden? 

We have all heard that cellar-door tastings have been seriously affected by the current Covid-

19 pandemic. This has caused especial consternation among wine-makers who rely on direct-

to-customer sales. It has also, of course, annoyed those who wish to partake in wine tourism.  

 

However, this has not been the slightest problem here in Sweden. This is because here is no 

such thing as cellar-door sales. As I have noted before (Why are there wine monopolies in 
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Scandinavia?), all retail sales in Sweden must go through a single liquor chain, called 

Systembolaget. This means that, while a winery might be able to conduct tastings, they have 

to send potential customers down the road to the nearest shop.  

Click here to read more 
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