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Global Trends - Beverages 

 
Counterfeiting Is a Lingering Stain on the Wine Industry 

Counterfeit wines and spirits cost the global industry $3.18 billion in direct sales, and the impact can 
be felt at many levels. A European Union Intellectual Property Office (EUIPO) report estimates that 
illicit trade in wine and spirit results in a 7 percent reduction of legitimate products, the loss of over 
7,000 jobs across the beverage alcohol industry, and costs the government $2.61 billion in tax 
revenues.  
 
And yet, this malpractice continues to run rampant in the beverage alcohol sector.  
Click here to read more 
 
 
Global Trends - Wine Industry Key Elements 

 
Vinexpo Paris to debate future of glass bottles 

Among the events taking place during next week’s Wine and Vinexpo Paris trade fair will be a debate 
on the future of glass bottles featuring Jancis Robinson MW.  
Click here to read more  
 
The glass may not be greener  
Click here to read more  
 
Bottle weight – goodies and baddies  
Click here to read more  
 
New research shows glass bottles considered much more sustainable than bag-in-box  
Click here to read more 
 
 
Major Wine Producing Countries 

 
The Wine Economist: Has U.S. Wine Industry Consolidation Gone Too Far? 

Is the U.S. wine industry becoming too concentrated, with just a few big firms dominating the 
marketplace? That, more or less, was one of the questions we were asked at the press conference 
that followed the annual “State of the Industry” session at last month’s Unified Wine & Grape 
Symposium in Sacramento, California.  

mailto:charles@sawis.co.za
https://wineindustryadvisor.com/2022/02/08/counterfeit-wine-investigations?utm_source=AfternoonBrief&utm_medium=newsletter
https://www.thedrinksbusiness.com/2022/02/vinexpo-paris-to-debate-future-of-glass-bottles/
https://www.jancisrobinson.com/articles/glass-may-not-be-greener
https://www.jancisrobinson.com/articles/bottle-weight-goodies-and-baddies
https://www.thedrinksbusiness.com/2021/11/new-research-shows-glass-bottles-considered-much-more-sustainable-than-bag-in-box/


 
Judging by the number of firms competing for retail shelf and restaurant wine list space, the U.S. 
market is very competitive indeed. For perspective, consider that the WBM report for 2014 found 
8,287 U.S. wine producers in total, 3913 in California, 734 in Washington State, 632 in Oregon and 
the rest distributed across the country. Mississippi was at the bottom of the league table with just 
two wineries.  
 
Zoom ahead to the just-published WBM report for 2021 and the numbers have jumped. The U.S. 
winery count rose by 36% in the intervening years, with 11,300 wine producers in total. California 
again leads the way with 4804 wineries, Oregon comes second with 877, followed by Washington 
with 875. Mississippi’s winery count increased to six. The Other Washington — Washington DC — is 
last with two wine producers.  
 
So has U.S. wine industry consolidation gone too far? It depends upon how you look at it and where 
you are positioned within the industry — in the Big 3 tier, the broader top 50, or further down the 
pyramid. And maybe the question should start higher up the food chain with consolidation at the 
retail and distributor levels. The market sure is competitive even if market power is concentrated at 
several points.  
Click here to read more  
 
 
Natural / Physical Resources 

 
Australian wine brand removes over 10 million plastic bottles from world 

oceans 

Spearheading a campaign in conjunction with UK retailers, the brand’s owners pledged to remove 
and recycle the equivalent of 10 single-use plastic bottles for every wine bottle sold.  
 
This environmental drive was undertaken in collaboration with ReSea Project, a Danish organisation 
committed to removing ocean waste plastic and recycling it, while also improving communities most 
directly affected by ocean waste and creating awareness about responsible waste handling. It 
currently operates in Southeast Asia, which is a major recipient of plastic waste from countries 
around the world, including the UK.  
Click here to read more 
 
 
Nuusbrokkies / News Snippets / Blogs 

 
Warming Planet Makes Better Wine 

The changing climate is proving challenging for winemakers, but it means grapes are ripening more 
easily. Climate change is undoubtedly a bigger threat to the planet than even Covid, but if it could be 
said to have a sweet spot, then we are in it – at least where wine is concerned.  
 
As the climate warms to unprecedented levels, we are making better wine than ever.  
Click here to read more  
 
 
Socio-Cultural Environment 

 
Winetech cellar assistant programmes: why evaluate? 

Evaluations are often considered intimidating and it will be resisted probably due to an unfounded 
fear. Whenever an evaluation is about to take place, it always generates two kinds of responses.  

https://wineeconomist.com/2022/02/08/consolidation-2022/
https://harpers.co.uk/news/fullstory.php/aid/29925/Australian_wine_brand_removes_over_10_million_plastic_bottles_from_world_oceans.html
https://www.wine-searcher.com/m/2022/02/warming-planet-makes-better-wine?utm_source=Newsletter&utm_medium=Newsletter&utm_campaign=09%2F02%2F22


 
Few individuals will be enthusiastic and embrace the opportunity to improve, to learn more and to 
recognise achievements, but one is most likely to encounter resistance, with excuses such as: “What 
we do is too complicated…”; “I have already too much on my plate…”; and “We have been doing this 
for a long time, trust me…”.  
 
Evaluation is a process which critically examines a programme’s content, activities and outcomes, 
with the aim to improve its effectiveness. There are various kinds of evaluations, depending on the 
purpose of the specific evaluation. Evaluations may provide vital information to assist in decisions 
regarding the implementation, expansion, or even continuation of a programme.  
 
Therefore, a thorough evaluation is a powerful tool and can play a key role in positive change and is 
often the reason why some programmes will flourish and others not. So why do we regularly 
evaluate the Winetech cellar assistant programmes and what are the benefits of this exercise?  
Click here to read more 
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