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Consumer Countries/Markets 

 
UK: Chancellor freezes tax on alcohol in Budget to help struggling pubs 

The Chancellor has announced that planned increases in duties for spirits such as Scotch whisky, 
wine, cider and beer, will all be cancelled.  
Click here to read more 
 
 
What they’re drinking in Norway 

In the past 20 years, annual growth in alcohol sales has been marginal at 0 to 4%. However, a 
comparison of 2019 and 2020 shows an unprecedented 40% increase across the country. This is 
mainly due to the closed borders and the absence of duty-free sales at airports. This trend is uneven, 
however, with lower growth on the west coast and a 60% increase close to the Swedish border.  
 
There are several other reasons for this increase. Among these was a two-month national ban on the 
sales of alcohol in restaurants from the first lockdown on March 12th. A subsequent ban was 
imposed in the capital, Oslo, from November 9th until the turn of the year. People were restricted to 
enjoying alcohol in their homes. Norway is also a country where most people own a cottage, either 
in the mountains or by the sea, with some even having both.  
 
Throughout the year, people who do not specifically need to be at the office have been encouraged 
to work from home. This led to a large part of the population moving into their cottages for longer 
periods of time, and shopping for alcohol locally. Monopoly shops in areas with a high density of 
cottages saw a remarkable increase in sales. As Norwegians were forced to holiday in their own 
country, in July, the time when a large part of the population would normally be abroad, they 
bought 59% more alcohol than the previous year.  
Click here to read more 
 
 
GROWING CONSUMER DEMAND FOR WINE IN CHINA IN 2021 

After a 32% drop in the value of wine sold in China in 2020, the market is expected to return to 2019 
levels as Chinese consumers’ wine engagement increases.  
Click here to read more 
 
 
Global Trends - Wine Industry Key Elements 
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The Rules and Etiquette of #Wine and #SocialMedia 

There is proper etiquette and there are good rules for those seeking to engage in #WineTwitter or 
any other form of social media when the wine person or people you are conversing with are not in 
front of your face.  
 
1. It’s just wine.  
2. Never assume the worst first about a person.  
3. Know to whom you are talking or responding. It might matter.  
4. If a person has an opinion about something that differs from yours, that’s not cause for alarm.  
5. Try to smile through the words you type.  
6. It’s not misogyny nor misandry nor racism if you disagree with someone of the opposite sex or 
another group.  
7. Remember that everything you say is public.  
8. Would you say that to their face? If not, don’t say it to them online  
9. If wrongfully accused of something, never apologize trying to stop the accusations. It won’t.  
10. If you ignore these rules and are rude to people, don’t be surprised or offended if someone 
points that out. Because they will.  
Click here to read more 
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