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article, please direct them to Charles Whitehead (charles@sawis.co.za).  

  

 

Global Trends - Wine Industry Key Elements 
      

 

Does wine tourism boost sales? 
 
Evidence from Friuli Venezia Giulia suggests that tourism can create a legion of ambassadors for a 

region’s wine offering.  
 
In wine marketing, there has always been a clear correlation between people visiting a wine 
producing region or country, and then a subsequent affinity for wines from that same region or 
country. Often, this affinity is attributed to an existing preference before the visit (I like the wines 
of the region so I will choose that destination for my vaction). While it is always wise to be 

cautious about assuming causation from correlation, the data suggests that the effect is at least as 
strong in the other direction (I went on holiday to the region, I tried and liked the wines there, and 

now I enjoy them at home).  
Click here to read more 

 
  

 

Nuusbrokkies / News Snippets 
      

 

Sertifiseringnuus/Certification News 
 
Sertifisering van wyn en goedkeuring van etikette: Desember 2017 en Januarie 2018.  

Click here to read more  
 
Certification of wine and approval of labels: December 2017 and January 2018.  
Click here to read more 

 
[Brief_-_Sertifisering_van_wyn_-_2017-2018] 
[Letter_-_Certification_of_wine_2017-2018] 

  

 

Socio-Cultural Environment 
      

 

SAB to create jobs in South Africa through entrepreneurship campaign 
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The South African Breweries (SAB) has announced it will help create 10,000 jobs in South Africa 

by 2021 through its entrepreneurship programs. The commitment goes ‘above and over’ the Public 
Interest Commitments that SAB agreed to last year as part of AB InBev’s takeover of SABMiller. 
The entrepreneurship program covers SAB’s supply chain, including agriculture programs to 

support emerging farmers.  
Click here to read more 

 
  

 

Top journalists win for responsible drinking stories 
 
The winners of the 2017 Diageo SA Responsible Drinking Media Awards (RDMAs) have been 
announced, following an awards ceremony held in Johannesburg late last week. The RDMAs 
recognise journalists and media at large for their efforts to influence perceptions and habits related 
to the irresponsible use of alcohol.  
Click here to read more 
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