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Economic Environment 

 
UK government considers introducing 25% tax on US wine imports as part of 

trade spat 

The UK government is reportedly considering the introduction of a 25% tax on US wine imports, as 
part of the ongoing trade conflict caused by former president Donald Trump who imposed a 25% 
tariff on UK steel imports in 2018.  
 
Trade Secretary Liz Truss believes tariffs will put pressure on key Democratic policitians including 
Vice President Kamala Harris and Speaker Nancy Pelosi, both of whom have wine producers in their 
states.  
 
Wine from the US currently accounts for one in ten bottles sold in the UK, with over 100m sold last 
year. With nearly a third of UK consumers purchasing wine from the US, no other wine producing 
nation could substitute its volume, limiting consumer choice warned tax pressure group Wine 
Drinkers UK, which added that some of the UK’s most popular grapes such as Zinfandel and 
Grenache Rose could disappear from supermarket shelves for good.  
 
“It is likely that if the government introduces the tariff it will make these popular US popular wines 
unfeasible in the UK,” said Kingsland Drinks managing director Ed Baker. “Adding a 25% tariff on US 
wines will continue to unfairly penalise these consumers. It is time that the government ensures that 
wine is treated fairly when it comes to tax.”  
 
A YouGov survey conducted for Wine Drinkers UK found that one in three (32%) of UK adults who 
drink alcohol say wine is their favourite alcoholic drink, beating beer (25%) and spirits (25%) into 
second and third place respectively. However, since 2010, duty on wine has increased significantly 
more (+39%) than on beer (+16%), cider (+27%) and spirits (+27%).  
 
“Wine drinkers are already disproportionally disadvantaged compared to some of their alcoholic 
counterparts when it comes to custom tariffs," said Baker. "Adding a 25% tariff on US wines will 
continue to unfairly penalise these consumers. It is time that the government ensures that wine is 
treated fairly when it comes to tax."  
Source: Vinex/MarketIQ 
 
 
Global Trends - Wine Industry Key Elements 
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What is customer loyalty? How would you define it? 

That one question has sparked passionate debates, both in the boardroom and in the bar. The most 
fundamental area of disagreement is whether “loyalty” from customers is truly achievable, or if 
brands/retailers should refocus on engagement and experience as the path towards building 
valuable customer relationships.  
 
People are also becoming more thoughtful as to which retailers they frequent, carefully measuring 
the values of the brand for alignment with their personal values.  
Click here to read more 
 
 
IWSR: How is canned wine innovation evolving? 

Canned wine is overcoming the stigma surrounding alternative wine packaging formats thanks to its 
environmental credentials, convenience and a growing appeal among younger consumers. In some 
markets – notably the US, but also the UK and Australia – the format is moving closer towards 
broader consumer acceptance, similar to the position of screw cap wines 15-20 years ago.  
 
However, despite a number of positive attributes, including easy storage and transportation in the 
supply chain, and portability by consumers, wine in cans still faces a number of barriers, including 
negative quality perceptions by older wine consumers, and continued resistance in more traditional 
wine markets.  
Click here to read more 
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