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Consumer Countries/Markets 

 
Younger LDA wine drinkers in the US seek reassurance cues from wine labels 

When focusing on our target wine consumers, we often default to one of two archetypes – a 
younger, hip, urban dweller, typically holding down some kind of digital or creative job or, an 
educated, high earning, well respected, thoughtful and adventurous consumer, drawing pleasure 
from building and demonstrating their wine knowledge.  
 
Amongst US regular wine drinkers for example, label designs that deliver centrality cues drive higher 
purchase intent according to the Wine Intelligence US wine label classification.  
Click here to read more 
 
 
Global Trends - Wine Industry Key Elements 

 
Moderate Wine, Cheese and Coffee Consumption Linked to Healthier Hearts 

An in-depth review of recent dietary literature finds that moderate consumption of key food groups 
can reduce the risk of cardiovascular disease.  
 
For several decades, scientific studies have found evidence that wine, cheese and coffee may all 
offer health benefits for your heart, when consumed in moderation. Recently, some researchers 
have questioned if these benefits have been exaggerated. But a new in-depth scientific review of 
recent research by a team at Italy's University of Naples Federico II looked at how low to moderate 
consumption of those three food products impact cardiovascular disease, and the findings continue 
to support moderate consumption.  
Click here to read more 
 
 
Generation labels mean nothing. It’s time to retire them. 

 
A group of about 150 social scientists and demographers have sent an open letter asking the Pew 
Research Center to stop using generational labels (e.g., Silent, Baby Boom, X, Millennial, Z), which 
they claim cause confusion and are not based in science. Only the post–World War II Baby Boom 
(1946–1964) can be considered a “discrete demographic event,” the group argues.  
 
A more appropriate alternative to labeling would be to use the decades in which cohorts are born, 
the group suggests. “Generation labels, although widely adopted by the public, have no basis in 
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social reality,” writes Philip N. Cohen, a sociology professor at the University of Maryland, in the 
Washington Post. Cohen observes that tennis superstar sisters Venus and Serena Williams, born a 
year apart, are members of two different cohorts (Gen X and millennial, respectively), and that 
Donald Trump and Michelle Obama are both baby boomers.  
 
“Worse than irrelevant, such baseless categories drive people toward stereotyping and rash 
character judgment,” Cohen writes. “This is disappointing, because measuring and describing social 
change is essential, and it can be useful to analyze the historical period in which people were born 
and raised. People should write books and articles on these topics. But drawing arbitrary lines 
between birth years and slapping names on them isn’t helping.”  
Click here to read more 
 
 
Major Wine Producing Countries 

 
Why French Champagne growers are scrapping a 100-year-old rule 

Wine growers in the Champagne region, home to the world's most exclusive bubbly, on Thursday 
scrapped a century-old rule governing the distance between vines, sparking fierce resistance from 
traditionalists.  
 
Greater spacing, they said, would take away the need for the vines to compete for water and 
nutrients with neighbouring plants, a struggle that helps them produce smaller and higher-quality 
crop loads with just the right amount of acidity.  
 
But the small space between rows, and between each vine, makes mechanisation difficult as 
machines for pruning, fertilising or harvesting can’t easily navigate the narrow gaps.  
 
SGV’s board voted on Thursday to allow a space of between 2 and 2.2 metres between each plant in 
future, and allow them to grow up to a height of 2 metres compared with 1.2 to 1.3 metres now.  
Click here to read more 
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