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Global and SA Trends 

 
New realities Into the Metaverse and beyond 

The world is hurrying to prepare for the metaverse as it rapidly evolves from a sci-fi concept into a 
reality.  
Click here to read more 
 
 
Global Trends - Beverages 

 
Wine Intelligence: Growing opportunity for lower alcohol wine in the US market 

As has been well documented, consumer interest in moderating consumption of alcohol has been 
steadily increasing over the past decade, creating a long-term market opportunity for, amongst 
other things, lower alcohol wine. And yet, so far, wine containing reduced alcohol levels has not 
made the level of impact in the US compared with other lower ABV options – most notably read-to-
drink (RTD) alcohol products, with IWSR consumer data showing that 1 in 5 US RTD consumers 
reporting they have migrated from wine.  
 
Why is this? The consumer data collected by Wine Intelligence over the past 5 years has been telling 
a similar story: lower alcohol wine may be a good option in principle, but consumers can be 
disappointed by the taste profile, preferring to opt for alternative lower alcohol options instead. It is 
one reason, among many, that younger LDA+ consumers are not participating in the wine category 
in the same way as compared with previous generations.  
Click here to read more 
 
 
Global Trends - Wine Industry Key Elements 

 
South Africa: New cover crop book launched 

Cover Crops in South African Vineyards by Dr Johan Fourie launched.  
 
Cover Crops in South African Vineyards by Dr Johan Fourie was launched on 6 April at Kronenburg in 
Paarl. The publication is a joint partnership between SATI, Winetech and Villa.  
 
This book, based on decades of research by respected scientist Dr Johan Fourie, formerly of the ARC 
Infruitec-Nietvoorbij, describes the interaction of cover crops with vineyards, and how grape 
producers can integrate cover crops into their own systems. Cover crops offer many benefits to 
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grape producers, having been shown to suppress weeds; reduce soil compaction and erosion; 
improve water infiltration and retention; and boost soil fertility.  
 
Fourie assessed many different cover crops to identify the best candidates for different regions and 
soil types. He conducted long-term trials in vineyards to determine cover-crop effects on weeds; 
water use; soil carbon, nitrogen, and other minerals; grapevine nitrogen; vegetative growth; and 
yields. Different cover-crop management strategies were also evaluated.  
Click here to read more 
 
 
Nielsen Insights: Brand awareness remains global marketers’ top priority, but 

mass reach isn’t what it used to be 

Channel fragmentation and increasing media options provide consumers with an abundance of 
choice, but they present a hurdle for marketers that rely on traditional mass reach channels to 
increase brand awareness. And as in previous years, the marketers surveyed for Nielsen’s 2022 
Annual Marketing Report say building brand awareness is their top objective for the year ahead. 
Similarly, their top business priority is new customer acquisition.  
Click here to read more 
 
 
Technology 

 
Researchers Taught A.I. to Write Wine and Beer Reviews and They´re Pretty 

Convincing 

If you think that wine reviews seem to repeat the same words, relying on a familiar set of adjectives 
and other descriptors to convey what it's like to have a particular varietal in your glass, you're not 
entirely wrong. A group of researchers at Dartmouth College seem to have noticed the same thing — 
and that's one of the reasons why they were able to create an artificial intelligence (AI) algorithm 
that could write its own wine reviews, despite having never had a single drink.  
Click here to read more 
 
 
How Sustainable is ‘Green’ Wine Packaging? 

Of course, change isn’t easy. Some consumers are loath to lose the drama of popping a cork out of a 
glass bottle, and producers worry about how different sized vessels of varying materials will affect 
how wine tastes, smells and evolves.  
 
The bottom line is there is no one environmentally and aesthetically perfect packaging for wine, or 
really any liquid. But that hasn’t stopped the sustainably minded from rethinking the way we 
package it.  
Click here to read more 
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