
 
  

BI Daagliks - BI Daily 
  

03 December 2021  

  
The BI Daily is compiled and submitted by the SAWIS BI Team. The content is for the exclusive attention of 
SAWIS members and may contain information that is privileged and confidential. Articles in the BI Daily have as 
far as possible been interpreted, put into context, validated and confirmed. If you as recipient have any queries, 
comments or would like to submit an article, please direct them to Charles Whitehead (charles@sawis.co.za).  

  

 
Global and SA Trends 

 
Wine Intelligence: The covid accelerated shift to local wine is set to continue 

A consistent theme of consumer marketing manuals is the exhortation to remain ‘close’ to your 
customers. The meaning of this closeness has evolved over recent decades in developed world fast-
moving consumer goods (FMCG) markets. Once it meant simply having products, with appropriate 
prices and promotions, on store shelves where your target audience was likely to be shopping; in the 
internet era, brands competed to be present and influential on people’s desktops, either to occupy 
mindspace or to prompt an online purchase.  
 
In the Covid era, this buy-local need was supercharged – first, by the practical issues of getting food 
in an environment of empty shelves and long queues at supermarkets. The biggest beneficiaries in 
this first waves were retailers with online capabilities, and local businesses and producers who could 
deliver or offer a click-and-collect service. However the second factor, the need for belonging in the 
local community, appears to have had a much stronger and long-lasting effect.  
Click here to read more 
 
Global Trends - Wine Industry Key Elements 

Premiumisation in wine 

Source: Vinex/MarketIQ 
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Price rises inevitable as short vintages creates unprecedented demand says 

Lanchester Wine´s buying director 

The shortage of wine from traditional European suppliers as well as New Zealand has resulted in a 
stampede to the Southern Hemisphere, where unprecedented demand is pushing prices skywards.  
 
This is according to Lesley Cook, director of purchasing at UK-based Lanchester Wines, who says that 
in her 30 years in the industry, she has never known such challenging times, with the combination of 
short harvests, global pandemic and soaring costs all piling on the pressure.  
 
And. The cost of shipping has “gone through the roof” she said, while production and sourcing costs 
are on the up. This year alone even subsidiary goods such as pallets have jumped in price from £7.50 
to £19.50, while packaging waste documentation, meanwhile will increase from 2p per case (June 
2020) to 15p per case (2022).  
Click here to read more 
 
IWSR: Drinks companies diversify as category lines blur 

Drinks companies are responding to evolving consumer behaviours by moving into previously 
unexplored categories to diversify their portfolio and mitigate risk.  
 
The beverage industry is entering a new era of category convergence as previously ‘pure’ beer, wine, 
spirits and soft drinks players adopt a more holistic approach to target a wider range of consumer 
preferences and occasions. Consumer research from IWSR shows that people are switching with 
increasing frequency between beverage options or trialling new beverages altogether.  
Click here to read more 
 
Nuusbrokkies / News Snippets / Blogs 

 
Wine´s Green Efforts Aim at Wrong Targets 

Why would the wine industry turn its back on the same progress that has brought so much success?  
Is the future the past?  
Click here to read more 
 
Global Drug Survey 2021: Australia was the drunkest country in 2020 reveals 

new data 

The findings, which draw on responses from more than 32,000 people from 22 countries, showed 
that on average, Australians reported getting drunk 27 times in 2020, the most out of any country in 
the survey and well above the global average of 15 times.  
 
On average respondents said they got drunk 14.6 times a year, so a bit more than once a month. 
Australian respondents got drunk about twice a month, whereas those from Mexico reported 8.9 
times in the last 12 months.  
Click here to read more 
 
Greatness and the Intersection of Wine and Culture 

What makes a great wine?  
Click here to read more 
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