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Consumer Countries/Markets 

 
Older, more affluent consumers drive the US wine market 

Although the wine category in the US holds an 11% volume share – equal to that of spirits – the 
category’s future is facing a number of challenges. Wine volumes in the US are expected to continue 
on a downward trajectory, especially as RTDs and spirits steal share. Changes in consumer priorities 
and habits mean that wine brand owners need to re-engage with an audience that’s increasingly 
older and more affluent, and one that is seeking more premium and interesting wines.  
 
Key points:  
Wine drinkers skew older, richer  
Premiumisation trend continues  
Evidence of on-premise revival  
E-commerce remains strong  
Wine knowledge declining  
Canned wine usage increasing  
More attention for natural wine  
 
Key take-aways for brand owners  
As the on-premise continues to rebound, brand owners should evaluate their re-engagement 
strategy and how to position their brands in the on-premise, as well as how to prompt (re)trial in the 
off-premise through POS and social media. For brands focusing on the premium-end, positioning for 
success in the premium $20+ off-premise segment will be key. Brand owners will also need to 
consider their strategy for connecting with people who are not sure if wine is for them anymore. 
Simplifying the wine education will help engage consumers.  
Click here to read more 
 
 
Major Wine Producing Countries 

 
NZ Wine Weather: What´s been going on 

With a weak La Niña developing in the Pacific Ocean, then Madden Julian Oscillation (MJO) and 
Southern Oscillation Index (SAM) climate drivers playing their part, we saw a wet December for 
many places.  
 
Sea temperatures have been well above average around the country for several months and are 
likely to remain above average until winter. All that warm water means air temperatures are likely to 
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be average or above average for the foreseeable future and, with a warming climate, that trend is 
likely to continue.  
 
The theme for most of the country over the next few months appears to be an increase in cloud and 
humidity along the east coast of both islands as far as Canterbury, and temperatures remaining 
above average. Most climate analysts are predicting potential for a higher than average number of 
tropical cyclones, and the risk of one or more affecting us remains high.  
Click here to read more 
 
 
Natural / Physical Resources 

 
The Climate Change Bill and why it´s important for agribusiness 

After two years at Nedlac and as many redrafts, the Climate Change Bill was officially tabled in 
Parliament on 18 February 2022. The Climate Change Bill sets out a suite of mechanisms that South 
Africa must take to meet its commitments under the United National Framework Convention on 
Climate Change (UNFCCC). Once enacted, it will become the single, framework legislation under 
which all climate change regulatory mechanisms will fall. Needless to say, it’s an important piece of 
legislation. Few sectors understand the importance of climate change quite as well as agriculture 
does. Meteorological estimates indicate that South Africa’s interior and western edge are set to 
become hotter and drier whilst the eastern coastal belt is set to become hotter and wetter. This 
could have an impact on the geographic spread of our production areas but the one constant being 
predicted is volatility. 
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Nuusbrokkies / News Snippets / Blogs 

 
Anti-Russia Protests Hit Wrong Target 

Retailers around the world are dropping Russian products from their shelves, but many are aiming at 
the wrong targets.  
 
Well-meaning retailers across the US and in parts of Europe have been taking vodka brands like 
Smirnoff and Stolichnaya off the shelves in solidarity with Ukraine, even though those brands no 
longer have any connection to Russia. Indeed, Stolichnaya went to the trouble of publicly 
announcing over the weekend that it was definitively NOT a Russian product and was instead a 
Luxembourg-registered company that makes its spirit in Latvia.  
 
The other big "Russian" vodka, Smirnoff, hasn't been actually Russian since founder Pyotr Smirnov's 
son Vladimir legged it from Russia during the 1917 October revolution, which brought the Bolsheviks 
to power. These days it is part of the Diageo stable and distilled in at least a dozen countries.  
Click here to read more 
 
 
Technology 

 
Ubuntuland: Africa´s first metaverse marketplace launches 

Africa's first metaverse marketplace, Ubuntuland, launched on Monday, 28 February 2022, at an 
event in Sandton. MTN and M&C Saatchi Abel as well as superstar Botumelo Thulo (popularly known 
as Bioty) have all bought into it.  
 
Described as a place of creativity, exponential technology and innovation, through which Africa’s 
true potential can be unlocked by connecting the continent to the heart of the digital economy, 
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Ubuntuland will showcase some of the best of African art, fashion, entertainment, sport, tech and 
creativity and will provide a platform for artists from across the continent to showcase their work.  
Click here to read more 
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