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Consumer Countries/Markets 

 
Japanese drinkers prioritise treating themselves to better quality wines now vs 

pre-pandemic 

With one of the longest life expectancies in the world, and one of the lowest birth-rates, Japan holds 
the title of the “oldest” country on the planet. According to the Statistics Bureau of Japan, nearly 
three in 10 are now over 65 years old, and over-65s outnumber 20-35 year olds by a factor of 
approximately 2:1.  
 
Why does this matter? Per capita wine consumption in Japan is already one of the lowest in the 
world. For a category that’s finding it hard to recruit younger legal drinking age (LDA) drinkers, the 
overall tilt of the population creates additional hurdles. Around two thirds of regular wine drinkers 
are now aged 55 or older, compared with just 10% who are LDA-34. The over-55s tend to be less 
experimental with their approach to wine, are more price conscious, and also have the lowest 
category involvement.  
 
However, the younger LDA Japanese who have chosen to enter the wine category are much more 
adventurous and high-spending – a more exciting prospect for brand owners, as they want to 
expand their knowledge bases and are willing to trade up as part of that need.  
Click here to read more 
 
 
Global Trends - Wine Industry Key Elements 

 
Nielsen: 2022 media planning: why brands need to understand consumer 

sentiment 

As we look toward a third year of living with COVID-19, savvy marketers know that meaningful, 
personal connections will be the key to long-term brand health. For that, they’ll need to focus on 
building and maintaining trust with their audiences—as well as which channels to leverage in those 
efforts.  
Click here to read more 
 
 
How Europe could soon start treating wine like tobacco 

It’s just days before the European Union is likely to adopt a report that could see wine treated like 
tobacco, potentially putting an end to advertising and financial support for the industry.  
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Should the report by fully adopted, wine producers in the EU’s 27 member nations could face a 
series of restrictions, which may concern the way the product is promoted, and how its priced, while 
the EU could stop funding anything related to the making of alcoholic drinks, vineyard management 
included.  
Click here to read more 
 
 
Major Wine Producing Countries 

 
2021 export figures show global challenges continue to impact Australian wine 

exports 

Australian wine exports decreased significantly by 30 per cent in value to $2.03 billion and 17% in 
volume to 619 million litres in the year ended December 2021.  
Click here to read more  
 
Note: Browse the SAWIS and WOSA 2022 Export Infographics - Click here to read more 
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