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Global Trends - Wine Industry Key Elements 
      

 

Alcoholic beverages are central to greener future 
 
Despite sustained industry attempts to present plastic as a viable pack solution for alcohol, it has 

largely failed to make real headway in beer, wine and spirits (BWS). PET bottles account for less than 
5% of beer purchased from shops in Britain. Plastic has largely failed to make inroads in the UK wine 
market too, with glass bottles the dominant player. Bag-in-box, the UK’s second most common wine 

packaging solution after glass, accounts for just 6.5% of total sales.  
 
So why has plastic failed to crack BWS?  

Click here to read more 

 
  

 

Major Wine Producing Countries 
      

 

Australia: $50m wine support package announced 
 
The Coalition Government has popped the cork on a $50 million, three year plan to increase the value 
of wine exports up to a record $3.5 billion and promote wine tourism in regional communities.  

 
Australia’s wine industry has enjoyed significant growth in recent years on the back of the Coalition’s 

market access gains, with wine exports forecast to exceed 800 million litres and $2.5 billion in 2017–
18. This package aims to build on this, delivering up to 8 per cent per annum value growth across all 
export markets to 2021–22, including 15 to 17 per cent in China and 6 per cent in the US. At home 
the package will help to attract up to 40,000 more international tourists to visit our world-renowned 
wine regions, and take the great Australian wine tour, by 2019–20, delivering an estimated $170 
million to the economy.  
Click here to read more  
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