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For something different 
      

 

‘Love Index´ shows South Africans still romantic at heart 
 
The annual ‘Mastercard Love Index', created by analysing credit, debit and prepaid card 

transactions over a three-year period, reveals South African shoppers feel loved and are spending 
more on Valentine's Day than before, with spending up 41% since 2014.  
 
Data showed the majority of Valentine’s purchases globally happen during a last-minute dash on 
13 February, with 47.4 million transactions that day alone over the past three years. Recent years 
have shown that the stomach is increasingly the way to one’s heart, with spending in restaurants 

soaring by 71% in South Africa since 2014.  
 

Click here to read more 

 
  

 

Major Wine Producing Countries 
      

 

South Africa Wine Industry: Serious Problems, Lofty Goals, Progress 
Update 

 
February 14, 2017 By Mike Veseth  
 
How is the wine industry doing in South Africa?  
 
The quality and value that the best wines provide is really world class. Wine sales have struggled 

to gain traction in the crowded, fragmented U.S. market, but I believe that hard work plus high 
quality equals a bright future for South African wines.  
 
Making wine in South Africa is much easier than making a living making wine.I know from my 
visits to RSA that while the wine can be great, the wine industry’s profitability is a serious 
problem. Only producers that can sustain very high yields can consistently profit from bulk wine 
sales. And bottled wine producers face great difficulties getting the price premium that their high 

quality deserves.  
 
Click here to read more  
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