
 

 

 
Spain is a sovereign state and a member of the 
European Union located in south-western Europe 
on the Iberian Peninsula. Its mainland is bordered 
to the south and east by the Mediterranean Sea 
except for a small land boundary with the British 
Overseas Territory of Gibraltar; to the north and 
north east by France, Andorra and the Bay of 
Biscay; and to the northwest and west by the 

Atlantic Ocean and Portugal. 
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 13% of world vineyard area (1st) 
 
· 15% world volume of wine 

production (3rd) 
 

· 47% exports as % of production 

Airén (23.5%) 
Tempranillo (20.9% 

 44.4 mh litres 
France, Germany, 

Portugal, China, the UK, 
Italy, the USA, Russia, the 
Netherlands, Belgium and 

Canada 
100 000 000  

litres 

Exports to 

Africa 6% 

 

Population: 48,958,159 

Median age: 42.7 years 

GDP growth of nearly  

3.0% in 2017 
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BACKGROUND 
 
 

 

 

Geography: Spain is the world's 51st-largest country. It is some 47,000 km2 (18,000 sq mi) 
smaller than France and 81,000 km2 (31,000 sq mi) larger than the U.S. state of California. 

Economy and Infrastructure: Spain's capitalist mixed economy is the thirteenth largest 
worldwide and the fifth largest in the European Union. 

People: Total population is 48,958,159 and median age is 42.7 years.  

Agriculture: Agriculture in Spain is important to the national economy. Viewed in terms of land 
mass, land is devoted to crops: orchards, olive groves, and vineyards. Other agricultural 
products that benefit from irrigation include grapes, cotton, sugar beets, potatoes, legumes, 
olive trees, mangos, strawberries, tomatoes, and fodder grasses. 

Environment: Current environmental issues in Spain is pollution of the Mediterranean Sea from 
raw sewage and effluents from the offshore production of oil and gas; water quality and 
quantity nationwide; air pollution; deforestation; desertification. 

 

THE WINE INDUSTRY 

 

1. WINE REGIONS 
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Source: Wine Folly 

Spanish wines have a classification system based on the "Denominación de Origen" (DO, 
designation of origin), which determines where the wine was produced. 

Andalusia composes most of the south of Spain, and it's the heart of many renowned Spanish 
traditions. The most important designation of origin in Andalusia is the Jerez DO, under which 
the famous Andalusian sherry is produced.  

Aragon lies in the northeast of Spain, its northern frontier touching the Pyrenees. Aragon's 
variety of climates produces very different wines.  

The Canary Islands, with its capital island Tenerife, has eight different designations of origin to 
house all of the wines produced in the Canary Islands. 

Castile-La Mancha, (49.5% of vineyards and largest) found in the middle/southeast of Spain, 
lies on top a plateau and produces some of the best Spanish wines.  

Castile and Leon is placed in the middle/northwest of Spain. Its vast terrain is composed 
mainly of dry expanses of land exclusively dedicated to vineyards. 

In the northeast of Spain is Catalonia, with Barcelona as its capital, bordering with the 
Mediterranean Sea on the east and the Pyrenees of the north. These two extremes cause very 
different climates in different parts of Catalonia, which of course means very different types of 
wine. 

Extremadura (8.7%) is situated in the middle/southwest of Spain, bordering with Portugal. Its 
terrain is composed mainly of three different mountain ranges, which makes Extremadura quite 
a rocky autonomous community. 
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In the northwest of Spain lies Galicia, with its coast bathed by the cool waters of the Cantabric 
Sea. Galicia's wine region famous for their white wines. 

Madrid is the capital and it sits right at the very center of Spain. It is has its own designation of 
origin: DO Madrid. 

Murcia is in the southeast of Spain, a small autonomous community with a wide variety of 
climates. 

Navarre is a small region in the north of Spain, sometimes called "The gates of Spain", and 
producer of some of the finest Spanish wines. 

La Rioja is a small autonomous community in the north of Spain, bordering with the Basque 
Country. La Rioja is known across the world for its amazing red wines. 

The Valencian Community is at the very east of the Iberic Peninsula, occupying a stretch of 
coast of over 500 kilometers. With its short, cool winters and warm, dry summers, Valencia is 
the perfect example of the Mediterranean climate. 

 

2. AREA UNDER VINES 

The area under vine has decreased from 1 169 000 hectares in 2007 to 967 000 hectares in 
2017.  

YEAR HECTARES 

2013 1 021 000 

2014 975 000 

2015 974 000 

2016 975 000 

2017 967 000 

2018* 969 000 

*Provisional 

Source: OIV 

 

3. CULTIVARS 

The top white cultivars are Airén (23.5%), Pardina, Macabeo and Palomino. The top red 
cultivars are Tempranillo (20.9%), Bobal (7.5%), Red Garnacha and Monastrell,  
 

4. PRODUCTION 

Wine production has declined with 20% from 400 million litres in 2016 to 321 million litres in 
2017. 

Domestic Wine Production 

YEAR 
‘000 

hectolitres 

2007 367 810 

2008 346 300 

2009 351 660 
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2010 352 350 

2011 334 000 

2012 311 000 

2013 453 000 

2014 395 000 

2015 377000 

2016 400 000 

2017 321 000 

2018* 444 000 

*Provisional 

Source: OIV 

 

5. CONSUMPTION 

Consumption has declined the previous years, but increased from 2016 to 2017. Consumption 
per capita is currently at 21.40 litres per capita. 

YEAR ‘000 
hectolitres 

2007 13 271 

2008 12 790 

2009 11 271 

2010 10 359 

2011 10 000 

2012 9 900 

2013 9 800 

2014 9 900 

2015 10 000 

2016 9 900 

2017 10 300 

2018 10 700 

*Provisional 

Source: OIV 

 

Per capita consumption 

YEAR 
LITRES  

PER CAPITA 

2006 28.3 
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2007 27.2 

2008 25.2 

2009 23.7 

2010 22.5 

2011 21.5 

2012 20.70 

2013 20.10 

2014 20.20 

2015 20.50 

2016 21.00 

2017 21.40 

Source: 2018 Euromonitor International 

 

6. INTERNATIONAL TRADE 

Total exports 
 
Exports represent 47% of total wine production. Main exports countries are France, Germany, 
Portugal, China, the UK, Italy, the USA, Russia, the Netherlands, Belgium and Canada. 
 

YEAR ‘000 LITRES 

2006 1 434 000 

2007 1 507 900 

2008 1 691 400 

2009 1 460 700 

2010 1 708 300 

2011 2 440 000 

2012 2 182 000 

2013 1 870 000 

2014 2 230 000 

2015 2 400 000 

2016 2 244 000 

2017 2 210 000 

2018 2 100 000 

Source: OIV & Comtrade 

 

Total imports 
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Imports mainly from Italy, France and Portugal. 
 

YEAR ‘000 LITRES 

2006 61 100 

2007 64 900 

2008 64 400 

2009 39 500 

2010 48 600 

2011 47 470 

2012 131 323 

2013 160 639 

2014 50 251 

2015 71 705 

2016 77 250 

2017 61 000  

2018 100 500 

Source: Comtrade 

 

7. INTERNATIONAL POSITION  

1st in the world with area under vines. 

3rd in wine production. 

1st in exports. 

 

8. TRENDS & FORECASTS 

 Total volume sales of wine grow by 2% to reach 995 million litres in 2017 
 Premiumisation of the offer is the main factor driving value sales of wine in 2017 
 The average unit price of wine rises by 3% in 2017 
 J García Carrión leads volume sales of wine in Spain with a volume share of 10% in 2017 
 Wine is expected to record a total volume CAGR of 2% over the forecast period to reach 

sales of 1.1 billion litres in 2022 
 
Premiumisation drives value sales 
Growing premiumisation of the offer was one of the main factors shaping the wine performance 
in Spain in 2017. The rising sophistication of the demand, favoured by the positive economic 
context and steady recovery of consumer purchasing power, drove Spaniards towards wine with 
higher added value. This was shown by the growth in sales of wine with Denominación de 
Origen (DO) labels and those with higher unit prices, to the detriment of table wine and 
products with no geographical denomination, which represent about half of total volume sales 
of wine in Spain. Designation of origin is gaining weight as a purchasing decision factor amongst 
wine drinkers, a fact that has helped drive sales of some of the most popular DO wine, 
including Rioja, Valdepeñas, Penedés, Rivera de Duero and Navarra. The healthy evolution of 
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organic, natural and biodynamic wine also shows the increasing focus on health and the 
environment amongst wine consumers. 
 
In 2017, major wineries worked to expand their wine offer; they made changes to the image 
and labelling of their products and important efforts in the field of marketing and distribution. 
The shift in sales towards higher quality and added-value wine has resulted in a steady rise in 
unit prices of wine in recent years. During the forecast period, the positive prospects for the 
economy and for domestic demand will likely favour sales of higher-priced wine at the expense 
of table wine and more economy products.  
 
On-trade wine sales take off  
In 2017, wine sales continued to benefit from the recovery of the on-trade channel, the major 
channel for wine consumption in Spain. Consolidation of economic growth and steady 
improvement in disposable income consumer confidence has favoured the return of Spaniards 
to bars and restaurants, a major factor helping wine sales to rise in the on-trade channel. The 
fact is that the wine performance is closely linked to that of full-service restaurants, as most 
such restaurants offer a glass of wine as a basic drink option included with their lunch menu. 
During the forecast period, wine sales in the on-trade channel are expected to grow rapidly, 
benefiting from consolidation of the economic recovery and as consumers spend more time and 
money in bars and restaurants. 
 
Digitalisation and automation: wine 2.0 
Wine manufacturers in Spain are looking for new ways to reach younger consumers, and one 
key path has been to target the media platforms that they use. The presence of wine brands 
and wine products online has grown considerably in recent years: there has been a rapid 
expansion of websites that sell wine through e-commerce, which has ultimately resulted in 
double-digit growth of online sales. Boosting their presence in social networks has also become 
a key priority for wine producers.  
 
Manufacturers bet on added value and differentiation 
In 2017, innovation continued to be a key pillar in the sales strategy of wine producers in Spain. 
Manufacturers remained very active in terms of new product developments, incorporating new 
varieties into their portfolios and often focused on differentiation and added value. The 
number of releases using garnacha grapes is evidence of the growing popularity of this grape 
type in Spain. 
Source: Euromonitor International 

 

______________________________________ 


