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➢ Area under vines – 875 000 hectares 

 
➢ Wine Production – 930 000 000 litres 

 

 

GDP growth of 6.8% 
in 2017 

 
❖ 11.8% of world vineyard area(2nd)  

❖ 3% world volume of wine production 

(10th) 

❖ 0.7% exports as % of  

production 

 

6 300 000 
litres  

690 000 000 
litres 

 
   A                   publication 
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BACKGROUND 
 
For centuries China stood as a leading civilization, outpacing the rest of the world in the arts 
and sciences, but in the 19th and early 20th centuries, the country was beset by civil unrest, 
major famines, military defeats, and foreign occupation. After World War II, the Communist 
Party of China under MAO Zedong established an autocratic socialist system that, while 
ensuring China's sovereignty, imposed strict controls over everyday life and cost the lives of 
tens of millions of people. After 1978, MAO's successor DENG Xiaoping and other leaders 
focused on market-oriented economic development and by 2000 output had quadrupled. For 
much of the population, living standards have improved dramatically but political controls 
remain tight. Since the early 1990s, China has increased its global outreach and participation in 
international organizations. 
 

 
 
Geography: Eastern Asia, bordering the East China Sea, Korea Bay, Yellow Sea, and South China 
Sea, between North Korea and Vietnam. The USA is the world's 4th-largest country (after Russia, 
Canada and the USA) with a total area of 9,596,960 sq km. 
 
Economy and Infrastructure: The government's 13th Five-Year Plan, unveiled in March 2016, 
emphasizes the need to increase innovation and boost domestic consumption to make the 
economy less dependent on government investment, exports, and heavy industry. However, 
China has made more progress on subsidizing innovation than rebalancing the economy. Beijing 
has committed to giving the market a more decisive role in allocating resources, but the 
Chinese Government’s policies continue to favor state-owned enterprises and emphasize 
stability. Chinese leaders in 2010 pledged to double China’s GDP by 2020, and the 13th Five 
Year Plan includes annual economic growth targets of at least 6.5% through 2020 to achieve 
that goal. In recent years, China has renewed its support for state-owned enterprises in sectors 
considered important to "economic security," explicitly looking to foster globally competitive 
industries. Chinese leaders also have undermined some market-oriented reforms by reaffirming 
the “dominant” role of the state in the economy, a stance that threatens to discourage private 
initiative and make the economy less efficient over time. The slight acceleration in economic 
growth in 2017—the first such uptick since 2010—gives Beijing more latitude to pursue its 
economic reforms, focusing on financial sector deleveraging and its Supply-Side Structural 
Reform agenda, first announced in late 2015. 
 

http://en.wikipedia.org/wiki/List_of_countries_and_outlying_territories_by_area
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People: Total population is 1,379,302,771 and median age is 37.4 years. It is the world’s 
largest country population. 
 
Agriculture: World leader in gross value of agricultural output; rice, wheat, potatoes, corn, 
tobacco, peanuts, tea, apples, cotton, pork, mutton, eggs; fish, shrimp. 
 
Environment: Air pollution (greenhouse gases, sulfur dioxide particulates) from reliance on 
coal produces acid rain; China is the world's largest single emitter of carbon dioxide from the 
burning of fossil fuels; water shortages, particularly in the north; water pollution from 
untreated wastes; coastal destruction due to land reclamation, industrial development, and 
aquaculture; deforestation and habitat destruction; poor land management leads to soil 
erosion, landslides, floods, droughts, dust storms and desertification; trade in endangered 
species. 

 

THE WINE INDUSTRY 

 

1. WINE REGIONS 

 

Source: LI Demei, Decanter 

 
Shandong Province 
Shandong deserves its place at the top of the list of Chinese wine regions because of its long 
history of winemaking, and the figures of wine sales by both volume and value are the highest. 
The wines produced in Shandong are mainly from the Shandong Peninsula where the most 
famous region is Yantai. Apart from Yantai, there are a few wineries in Qingdao, which is on 
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the other side of the Shandong Peninsula. This region has a long history of wine industry 
development as well as advanced winemaking technology. Its moderate climate means vines 
here can naturally survive the winters without any artificial protection. However, the rainy 
weather in Summer means there are less hours of sunlight therefore increasing the risk of grape 
disease, which is the main problem preventing the local wine development from going further. 
 
Hebei Province 
Hebei is just below Shandong in term of wine production and sales profit. The wine regions in 
this province include Shacheng, located in the northwest of Beijing, the hometown of the first 
Chinese dry white; and Changli, which is in the northeast of Beijing and produced the first 
Chinese dry red. Changli is close to the Bohai sea and has high humidity during the growing-
season resulting in high pressure to control grape diseases. Moreover, the vines in Changli need 
artificial protection to safely survive the winter as they do in the other wine regions in 
Northern China. On the other hand, Shacheng, as a region close to Beijing, enjoys unique 
advantages for marketing and promotion, as well as drier weather and more illumination hours 
in summer than the regions mentioned above, because the Yan Mountains obstruct the damp 
air from the southeast. The off-dry red wine made from the widely planted Longyan grape in 
this region was once very popular. 
 
Wines selling under the name of Shandong and Hebei wineries account for more than a half of 
the wines in the Chinese wine industry by yield as well as output value. 
 
Beijing 
The history of winemaking in Beijing can be dated back a hundred years. As the Chinese 
political, economic and cultural centre, Beijing has always been put under the industrial 
spotlight for its wine production and consumption. Yanqing, which in is the same climatic 
region as Shacheng, and Fangshan in the southwest of Beijing, have some wineries built in the 
area. Because of the shortage of land source, these local wineries normally are quite small-
scale, but these regions may be the ideal places for wine tourism. 
 
Tianjin 
Tianjin has a tradition of viticulture; the Muscut Hamburg grape from Chadian, Tianjin is 
famous around the whole country. The first Chinese-foreign joint venture – the Sino-French 
Tianjin Dynasty Wine company, established at the beginning of the reform and opening, started 
winemaking with the Muscut Hamburg grape from this region. 
 
Shanxi Province 
The vineyards in Shangxi are being concentrated in the Taiyuan Basin and the edge of Loess 
Plateau. The scale of winemaking in Shanxi is relatively tiny, but thanks to the success of the 
Grace Vineyard, this region definitely occupies an important position in the Chinese wine 
industry. 
 
Shaanxi Province 
Shaanxi as a wine region is not as popular as the others, but the first university winemaking 
course was set up here, therefore the decision of investing money and building wineries in this 
area seems to be logical and rational. Jade Valley Wine & Resort in Lantian County attracted 
many visitors for its unique architecture. 
 
Jilin Province 
The Changbai Mountain region in Jilin has the Chinese origin Vitis amurensis (the Amur grape). 
This grape variety has remarkable cold resistance which helps it to survive winter naturally 
despite the severe cold climate. It is also excellent grape breeding material. Many Chinese 
grape breeders hybridise Vitis amurensis with European grape varieties to breed a series of 
wine grape varieties that have strong cold resistance. While harvesting, the skin of Vitis 
amurensis is high in anthocyanins and acidity, but lacks sugar. Therefore it needs to add 
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exogenous sugar during vinification. Local people have nearly 100 years of winemaking history 
with this grape variety.  
 
Liaoning Province 
China also has its own ice wines, and the most famous ice wine region is Huanren County in 
Liaoning Province. Wunushan wines and Changyu Golden Ice Wine Valley are both in this region. 
 
Xinjiang Uyghur Autonomous Region 
Xinjiang is certainly the region with the largest wine grape production in China. It was 
originally famous for its massive production of raisins. In the past decade, the cultivated area 
of wine grapes in this region has grown very fast, and formed the Manas Basin region by the 
north slope of Tianshan Mountain, and the Yanqi Basin region by the south slope of Tianshan 
Mountain. In addition, there are some vineyards at Turpan in Eastern Xinjiang and at Ili by the 
western border of China. For a long time, this area mainly sold unblended wines to companies 
in other provinces, but some wineries that have been built in recent years started releasing 
bottled wines to the market gaining a good reputation. This is a remote region, thus, it has no 
advantages in terms of means of production and product transport. 
 
Ningxia Hui Autonomous Region 
The wine industry occupies the most important position in the economic development of 
Ningxia. This region has good conditions of light and warmth; although it has an arid and semi-
arid climate, it is easy to carry out manual irrigation thanks to the Yellow River that flows 
through the area. The first and only provincial-level of development bureau for wine in China 
was founded here, and the government gives great support to the technical training, seedling 
introduction and infrastructure construction such as road and water and power utilities 
construction. The wines produced in this region have won many awards in both domestic and 
international wine competitions, and have attracted many investments. Ningxia is a true star 
region in China. 
 
Gansu Province 
Gansu has a relatively long history of winemaking. However, due to the transport hurdles, the 
wine industry hasn’t improved very much. The local vineyards are concentrated in the Wuwei 
region. Generally speaking, this region has a cool climate, and the performance of the late-
ripening grape varieties is barely satisfactory. 
 
Inner Mongolia Autonomous Region 
The Wuhai region in Inner Mongolia has a long history of grape growing and produces raisins 
with good quality. Chateau Hansen is a representative enterprise in the area. 
 
Yunnan Province and Sichuan Province 
The Yunnan Red wine company in Mile County, Yunnan Province produces wines with special 
flavours made with a local hybrid grape variety that can be used as both a table grape and a 
wine grape. This wine was once very popular in the local wine scene and was the quality 
benchmark standard for local consumers for a long period of time. 
 
Despite the low latitude, the areas in Yunnan and Sichuan that border on Tibet have cooler 
weather because of the higher elevation, and the terroir in the upper valleys of Lancanjiang 
River (the Mekong River), Dadu River and Min River is unique. A series of new wineries have 
been established in these areas. Similar to Shandong Province, the vines in these regions can 
survive winters without any artificial protection. The high elevation also brings enough sunlight 
to give the grapes superior quality. On the other hand, it is very hard to cultivate large tracts 
of lands in this hilly area. As a result, the vineyards are normally spread out all over the 
mountain and 1ha of vineyard may consist of a dozen or so small plots. In addition, these 
regions do not have a long grape growing history. Therefore, they are also facing the challenge 
of looking for a qualified workforce. 
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Apart from the above regions, the old Yellow River channel (the boundary of Henan Province, 
Anhui Province, Shandong Province and Jiangsu Province) used to be a wine region, but much of 
the vineyard has gradually reduced because of the excessively damp and hot weather in the 
summer. At the same time, there are new wineries in Hunan Province, Guangxi Zhuang 
Autonomous Region and Jiangxi Province making wines with the wild Vitis davidii and Vitis 
quinquangularis. 
 
2. AREA UNDER VINES 

Wine grapes represent 101 000 hectares in 2018. 

YEAR HECTARES 

2013 757 000 

2014 813 000 

2015 847 000 

2016 864 000 

2017 870 000 

2018* 875 000 

*Provisional 

Source: OIV 
 

3. CULTIVARS 

The main planted cultivars are Cabernet Sauvignon, Cabernet Franc, Chardonnay, Merlot and 
Syrah.  
 

4. PRODUCTION 

Domestic Wine Production 

YEAR ‘000 litres 

2011 1 320 000 

2012 1 350 000 

2013 1 118 000 

2014 1 116 000 

2015 1 115 000 

2016 1 114 000 

2017 1 080 000 

2018* 930 000 

*Provisional 

Source: OIV 

 

5. CONSUMPTION 

China is the 5th largest consumer market after the USA, France, Italy and Germany. 
Consumption per capita is 3.5 litres. The main preferred red varietals are Cabernet Sauvignon, 



7 | P a g e  

 

Merlot, Cabernet Franc, Cabernet Sauvignon/Syrah Blends and Muscat Hamburg. White varietals 
include Chardonnay and Riesling. 

 

 

YEAR ‘000 litres** 

2013 1 650 000 

2014 1 550 000 

2015 1 620 000 

2016 1 730 000 

2017 1 790 000 

2018* 1 800 000 

*Provisional 

**Apparant consumption calculated using the Production + Imports – Exports report 2016 and 2017 
Source: OIV 

 

Per capita consumption 

YEAR 
LITRES  

PER CAPITA 

2011 2.9 

2012 3.1 

2013 3.1 

2014 3.0 

2015 3.2 

2016 3.3 

2017 3.5 

Source: 2018 Euromonitor International 

 

6. INTERNATIONAL TRADE 

Total exports 
 
Exports represent less than 1% of total wine production. Main exports countries are Hong Kong 
China (80%), France Australia and the Netherlands. 
 

YEAR ‘LITRES 

2012 2 038 000 

2013 1 900 000 

2014 3 670 000 

2015 8 125 000 
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2016 10 007 000 

2017 9 381 000 

2018 6 326 000 

Source: OIV 

 

Total imports 
 
Imports in 2017 mainly from France (37%), Australia (19%), Spain (18%), Chile (17%), Italy (5%) 
and South Africa (2%). South African varietals include Shiraz, Pinotage, Cabernet Sauvignon, 
and Merlot. Other Red drives the South African volume (45%). 
 

YEAR LITRES 

2012 394 333 000 

2013 376 695 000 

2014 384 107 000 

2015 555 102 000 

2016 638 142 000 

2017 745 353 000 

2018 690 000 000 

Source: Comtrade/Trade Map 

 

7. INTERNATIONAL POSITION (2017) 

2nd in the world with area under vines, including table grapes. 

10th in wine production. 

5th largest importer of wine after Germany, the UK, the USA and France. 

 

8. TRENDS & FORECASTS 

▪ Wine records total volume growth of 4% in 2017 to reach 4.8 billion litres 
▪ The expanding consumer base for wine drives growth in 2017 
▪ Still red wine is the most dynamic category with total volume growth of 7% in 2017 
▪ Average unit prices of wine in the off-trade increase by 5% in in 2017 
▪ Zhejiang Guyue Longshan Shaoxing Wine Co leads the fragmented wine category with a 

3% total volume share in 2017 

• Wine is expected to record a total volume CAGR of 4% until 2022 
 
Wine records stable growth 
Wine continued to expand its presence in China with stable total volume growth in 2017. 
Slowing demand in tier-one cities for still light grape wine forced manufacturers to seek growth 
in lower-tier cities by opening drinks speciality stores and nurturing relationships with local 
retailers. Still light grape wine is becoming popular in these areas and is popular for weddings, 
business occasions and gatherings of family and friends. 
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Off-trade average unit prices of still light grape increased again in 2017, primarily due to 
growing sales of premium products, increases in shipping costs and declines in production. 
Lifted by a developing wave of middle-class wealth, Chinese consumers are increasingly trading 
up to more expensive options. Premium grape wine with greater quality is gaining traction in 
China.  
 
Other sparkling wine bounces back 
As its high unit price and dry taste slowed the adoption of champagne in China, other sparkling 
wine showed signs of recovery in 2017. After two years of decline, total volume sales of other 
sparkling returned to growth in 2017. The slow recovery can be attributed in some part to the 
change in consumer groups. As a new generation of young, prosperous and individualistic wine 
drinkers moved to the fore, other sparkling wine, with more affordable prices and a more 
suitable taste, began to be drunk on many occasions, including celebrations, gatherings of 
friends and other informal occasions. These trends are set to continue into the forecast period. 
 
Zhejiang Guyue Longshan Shaoxing Wine remains the leader 
Zhejiang Guyue Longshan Shaoxing Wine remained the leader in the highly fragmented wine 
category in 2017. Driven by the company’s commercial strategy of growing its mid-priced and 
premium brands nationally, the player grew its total volume sales, although its share was eaten 
into by many aggressive still light grape wine players, which were enjoyed by a wider consumer 
base and recorded stronger growth in both retail and foodservice channels.  
 
New World wine is on the rise 
Grape wines from the New World, in particular from Australia and South America, are 
increasing their presence in China, via both online and offline distributions. As more Chinese 
take part in online shopping and travel aboard, their awareness and desire for global grape 
wine brands is increasing. Consumers’ tastes are becoming more sophisticated and they are 
willing to try more grape wine varieties. New World wine, renowned for its rich fruit flavour 
and higher alcohol content, is gaining in popularity among China’s wine lovers. In addition, 
benefiting from the free trade agreements exempting tariffs on imports, grape wine from New 
Zealand, Chile and Australia have lower shipping costs than those from the Old World, which 
leads to more competitive pricing. 
Source: Euromonitor International 
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