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Consumer Countries/Markets 
      

 

UK: The next big thing for the wine trade 
 
Innovation, economic recovery and education have beaten lower duty to become the top tips from 
suppliers looking at what could bring the UK wine market back into growth.  
 
Sixty-two per cent of wine suppliers polled for OLN's Wine Report said product innovation was the 
key, up from 44% last year, and another 31% tipped packaging innovation.  
 

Suppliers insist that communication about wine must move away from price.  

 
Click here to read more 

 
  

 

Ireland: More than half price of bottle of wine goes to Government in tax 
 
Over €5 from a typical €10 bottle goes in excise duty and tax and this has soared by 35pc over the 
last four years.  
 
Off-licences are now demanding a reduction in the tax on wine, which they say is 624pc higher 

than the average in the EU.  
 
While a few years ago €6.27 out of a €10 bottle would go to the wine itself, the increased tax take 
has now reduced that to just €4.94.  

 
Click here to read more  

 

mailto:charles@sawis.co.za
http://www.offlicencenews.co.uk/news/fullstory.php/aid/14996/The_next_big_thing_for_the_wine_trade.html
http://www.independent.ie/irish-news/news/more-than-half-price-of-bottle-of-wine-goes-to-government-in-tax-31268691.html
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Technology 
      

 

The apps have it 
 
Popular wine apps may be changing how UK consumers purchase and enjoy wine.  
 
Whether they are casual buyers or heavily involved in the category, UK wine consumers have 
always had questions about their purchases. Do I stick with a favourite or try something new? 

Does this wine suit my tastes? Am I getting the best value for money at this price?  
 
Now, the answers to these questions have appeared at the fingertips of consumers in the form of 
mobile wine apps. While these applications have a range of functionalities, their ultimate goal is 
the same: to educate and inform consumers, enabling them to make buying decisions armed with 
as much information as possible.  
 

Click here to read more 

 

http://www.wineintelligence.com/the-apps-have-it/

