
1 

 
  

BI Daagliks - BI Daily 
  

23 October 2020  

  
The BI Daily is compiled and submitted by the SAWIS BI Team. The content is for the exclusive attention of 
SAWIS members and may contain information that is privileged and confidential. Articles in the BI Daily have as 
far as possible been interpreted, put into context, validated and confirmed. If you as recipient have any queries, 
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Consumer Countries/Markets 

 
Leading US wine suppliers 2018 - 3 companies control over half of country´s 

wine supply 

 

 
Leading US wine suppliers 2018  

 

 
Australia’s wine drinkers go local 

Amid the turmoil of Covid and climate change, Australia’s wine producers are finding a 

silver lining in the surge of goodwill towards them from domestic consumers  

 

It has been a year to remember – and also forget – for Australia’s wine industry. The 

unprecedented bushfires during the past 12 months have left physical scars on the landscape 

as well as mental scars on everyone who works in the wine sector. On top of this has come 

another unprecedented crisis in modern history. The Covid-19 pandemic has caused massive 

disruption to the Australian economy and in particular the hospitality sector on which the 

wine industry depends. And that’s before one considers the potential upheaval in export 

markets arising from the UK’s exit from the EU and growing trade tensions with China.  
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However, there are still plenty of silver linings in evidence, some of which are apparent in the 

usage and attitude data about Australian wine consumers that forms the spine our latest 

Australia Wine Landscapes 2020 report. The bushfire and Covid crises have provoked a 

strong and sustained outpouring of support for Australian wines from Australian wine 

drinkers, who have increased their purchase levels of domestic wines at the expense of 

imports.  

 

At the same time, the longer-term trends of spending a bit more on a bottle of wine remain in 

evidence, across all occasions and in all settings (though mostly, of late, restricted to off-

premise).  

 

There are longer-term concerns for the category, which our report also highlights. Fewer 

Australians are drinking wine than at any point in the past five years, with over two million 

adults exiting the category since 2015. At the root of this lies a combination of factors, of 

which the allure of other, more dynamic alcoholic beverages, and the general reduction in 

alcohol consumption appear to be major drivers.  

 

On the plus side, these category leavers tended to be low-frequency drinkers to begin with, 

and the core weekly drinking population looks stable. On the downside, the wine drinker 

population pyramid is starting to look unnervingly top-heavy, with the average age of 

Australian wine drinkers rising as the category struggles to entice the 18-24s to become wine 

drinkers.  

 

Warning signs are also apparent in the alcohol portfolios of the nine million regular wine 

drinkers. Gin and craft beer are growing their audience, and most likely siphoning off some 

of the traditional wine ‘moments’ such as the social outdoor or pre-dinner occasion. Most 

concerningly, these two alcohol categories are strongest among younger drinkers, suggesting 

that wine is going to have a bare-knuckle fight over the next decade to hang onto these 

consumers as they enter their 40s and 50s.  

Source: Wine Intelligence, Australia Wine Landscapes 2020 report. 

 

 
US wine consumption growth led by Millennials and Gen X 

In the US, wine consumption growth has been by led by Millennial and Gen X drinkers, 

followed closely by Gen Z (21-24). However, Boomers+, who account for over 1/3rd of US 

regular wine drinkers have not increased their wine consumption frequency to the same 

extent.  

Click here to read more 

 

 
Economic Environment 

 
EU Trade Agreement Boosts Wine Imports to Japan 

Japan’s Economic Partnership Agreement with the European Union has fostered a big 

increase in sparkling wine imports from countries like France, Spain, and Italy.  

Click here to read more 

 

 
Opinion: China turns the screws on Australian exports 

According to an opinion column in the Australian Financial Review, the relentless domestic 

focus on Australia’s recovery from COVID, Beijing’s determination to ramp up the economic 

https://www.wineintelligence.com/us-wine-consumption-growth-led-by-millennials-and-gen-x/?utm_medium=email&_hsmi=97900868&_hsenc=p2ANqtz-_3W0JWYVLmvUlKm2z7pXZFmiQHXwNaQZfIFNIikMcoOt7bY3dv5Wvry9kD8x0DzcaA_3rvb1IVQJc0wzjLGD-nM3mgPEAt9BntblIlrOvpMpVLs5U&utm_content=97900868&utm_source=hs_email&utm_source=DWN&utm_campaign=e743348bc1-DWN_CAMPAIGN_October_2020_COPY_01&utm_medium=email&utm_term=0_1787000e4c-e743348bc1-223165545
https://www.nippon.com/en/japan-data/h00841/?utm_source=DWN&utm_campaign=db2d1d0efa-DWN_CAMPAIGN_October_2020_COPY_01&utm_medium=email&utm_term=0_1787000e4c-db2d1d0efa-223165545
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costs of Australia’s approach to China is impossible to ignore.  

 

From coal to barley to wine to beef to cotton, Australian exports are now at ever-increasing 

risk from Beijing’s threats.  

Click here to read more 

 

 
Global Trends - Wine Industry Key Elements 

 
IWSR: How do local, niche categories find global success? 

Heritage and provenance play a vital role in the development of beverage categories, but they 

offer no guarantee of achieving global success without the support and investment of 

multinational drinks companies.  

Click here to read more 

 

 
Major Wine Producing Countries 

 
New Zealand´s exports surge by nearly a quarter during pandemic 

Since the start of the Covid pandemic, sales of New Zealand’s wine exports have rocketed, 

up by nearly a quarter (23%) on the previous year.  

 

According to the chief executive of New Zealand Winegrowers (NZW) Philip Gregan the 

drop off in sales in the hospitality sector has more than been compensated by increased sales 

in the retail and grocery sector. He conceded, however, that this would come as little comfort 

to those who are dependent on on-trade sales. “There are some people who are definitely 

winning at the moment, and some who are suffering,” he said.  

 

When Covid first emerged, NZW’s accountants revised its budgets on the basis that sales 

would likely drop by 10% in March to June, and from June 2020 to January 2021. They also 

calculated a worst case scenario in which sales nosedived by 25% over the same period. 

However, from March to June exports actually jumped by 6%, while the July numbers were 

up by 23% on the same period in 2019.  

 

And there was a clear move to vintage 2020 exports, with eight million litres of 2020 

Sauvignon Blanc shipped in June, and 14 million litres in July, compared to only four million 

litres of the 2019 Sauvignon, though Gregan said that this was in line with pre-vintage stock 

levels. “Record low levels” of stock went into the 2020 vintage, while good yields and 

optimum weather saw the country bring in its biggest ever crop weighing in at 457,000 tones 

of grapes, an 11% uptick on 2019.  

 

The burgeoning export market is most likely a result of increased retail demand flowing 

through to exports, with the greatest boost being received by those wineries that are able to 

provide sufficient volumes, acording to Rabobank senior wine analyst Hayden Higgins.  

 

“New Zealand wines often sit at a pretty good price point – premium but not super premium,” 

he told Rural News Group. “The lift in bulk volumes this year could indicate companies 

looking to get more wine sold early on, in order to secure cash flow, whilst meeting increased 

retail demand offshore.”  

 

However, he noted that packaged wine has hardly dropped as a result of the increase in bulk 

https://winetitles.com.au/opinion-china-turns-the-screws-on-australian-exports/?utm_source=DWN&utm_campaign=db2d1d0efa-DWN_CAMPAIGN_October_2020_COPY_01&utm_medium=email&utm_term=0_1787000e4c-db2d1d0efa-223165545
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exports, and the price per litre has risen for both categories.  

 

While the picture has been “very positive” to date, according to Higgins, there is still a great 

deal of uncertainty, particularly concerning the situation when the government financial 

packages expire in New Zealand and Austalia. “Demand could soften in the future, which 

means we might sell a little bit less, or value might come back to continue selling the same 

volume.”  

 

Yealands is one New Zealand winery which said it took a “mildly conservative view of 

demand” as the pandemic struck, aware that their on-premise sales would be most severely 

hit, according to general sales manager Liam Kelly who added that while he was aware that 

off-premise sales would spike, initial forecasts have been far surpassed, with Yealands 

Sauvignon Blanc in the UK and US growing at twice the rate of the category.  

 

The most consistent demand has been from the Asia Pacific and Europe regions, “where we 

have both developed and developing markets for the Yealands brand”, he says. “The US and 

the UK have been the most volatile as far as demand fluctuations, but overall we’re seeing 

the New Zealand wine category outperforming the total wine category in almost all markets, 

which has been really encouraging.”  

Source: MarketIQ/Vinex 

 

 
Nuusbrokkies / News Snippets 

 
Webinar: Lo & No Beverage Summit 

Now in its second year, pandemic or not, the Lo & No Beverage Summit returns virtually, 9-

11 November to bring you the unlimited networking opportunities and lively discussions with 

multinational alcohol and soft drinks brands who are venturing into Lo & No, innovative 

start-ups, active investors looking to invest, buyers, ecommerce providers, logistics and 

service providers across Europe.  

Click here to read more 
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