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Consumer Countries/Markets 

 
Polish wine consumption jumps 15% in five years, but still low by global 

standards 

Wine consumption in Poland has been growing consistently, and especially amongst younger 
consumers, unike the rest of Europe where consumption has been stagnating.  
 
And Poland is also different from most of its neighbours in that it is one of the few markets in Europe 
where typical Old World wines do not dominate. The traditional connection with Eastern Europe 
means that wines from the likes of Bulgaria, Moldova, Hungary and Georgia remain very popular and 
sell well, while wine from Chile and the US are also well regarded.  
Click here to read more  
Source: Vinex/MarketIQ 
 
Global and SA Trends 

 
Do I need this? Necessity will be the strongest consumer force of 2022 

Consumers have revamped their hierarchy of health, wellness and well-being needs.  
 
In the year ahead, “do I need this?” will be the single most important consumer question of 2022 
and will carry more weight than ever before. “Do I need this?” is no longer just a question to gut 
check an impulsive purchase. Instead, it is now a critically important decision filter for all things tied 
to the broadening state of consumer well-being. Given the inflationary climate, this question will 
also net answers on whether consumers will trade down, trade up, or trade out.  
Click here to read more 
 
Global Trends - Wine Industry Key Elements 

 
4 challenges to increasing brand resonance with modern consumers 

How well a consumer knows the brand and how the brand resonates with them emotionally 
ultimately determines whether or not a consumer remains loyal to that brand.  
 
1. Consumers are educating themselves in varied, fragmented ways  
2. Consumer identities are multifaceted, and “truth” is more subjective  
3. Consumers are defining brands faster than the brands can express themselves  
4. The pandemic radically changed how and why consumers shop  
Click here to read more 

mailto:charles@sawis.co.za
https://en.vinex.market/articles/2021/11/12/polish_wine_consumption_jumps_15_in_five_years_but_still_low_by_global_standards?ct=t(EMAIL_CAMPAIGN_APAC_03_Jul_2020_COPY_01)
https://nielseniq.com/global/en/insights/commentary/2021/necessity-will-be-the-strongest-consumer-driving-force-of-2022/?utm_source=SFMC&utm_medium=Email&utm_campaign=The+IQ+Brief+Newsletter&utm_content=November+15+Newsletter
https://nielseniq.com/global/en/insights/education/2021/4-challenges-to-increasing-brand-resonance-with-modern-consumers/?utm_source=SFMC&utm_medium=Email&utm_campaign=The+IQ+Brief+Newsletter&utm_content=November+15+Newsletter


 
 
Nuusbrokkies / News Snippets 

 
Hard Seltzer Has Left the Building 

The arc from "rising star" to "remember when" can seldom be predicted, but there are moments 
along the way that offer clues. There was very little hope of near-term upside growth for hard 
seltzers among high frequency wine drinkers.  
Click here to read more  
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