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Global and SA Trends 

 
Euromonitor - Top 10 global consumer trends for 2021 

The annual report reveals the trends that the company believes will define consumer behaviour and 
influence business strategies in the year ahead.  
 
1. Build back better: In 2021, consumers expect purpose-driven initiatives that support the triple 
bottom line – people, planet and profits. Nearly 70% of professionals expect consumers to be more 
concerned about sustainability than before Covid-19.  
 
2. Craving convenience: There's a growing desire for the ease of on-the-go, impulse and 
spontaneous occasions and simplicities of pre-pandemic life.  
 
3. Outdoor oasis: Consumers will reconnect with nature and turn to open-air venues for leisure and 
to safely socialise.  
 
4. Phygital reality: People will use digital tools to stay connected at home and to facilitate safer 
procedures in brick-and-mortar outlets.  
 
5. Playing with time: Consumers are gaining newfound flexibility, scheduling activities in a non-
conventional order to suit individual time demands.  
 
6. Restless and rebellious: With a distrust in media and governments, people are defying 
misinformation and putting their needs first. In 2020, 29% of global consumers were actively 
involved in political and social issues.  
 
7. Safety obsessed: There's a rising demand for contact less services, exceptional sanitation 
standards and products that enhance hygiene and immunity.  
 
8. Shaken and stirred: Consumers will reassess priorities and identities in pursuit of a more fulfilled 
life and improved mental resilience. Depression and mental health had a moderate or severe impact 
on 73% of global consumers’ everyday lives last year.  
 
9. Thoughtful thrifters: Consumers are budgeting more cautiously and purchasing value-added and 
affordable products and services.  
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10. Workplaces in new spaces: People are finding a new work-life balance, as remote collaboration 
redefines the traditional office environment. More than half of global consumers previously had a 
strict boundary between work or school and personal life.  
Click here to read more 
 
 
Global Trends - Beverages 

 
US:Wine trends 2021 

by Wine Curmudgeon  
 
• “Healthy” wine. If you haven’t heard of FitVine yet, you will. It markets itself as “less sugar, fewer 
sulfites, and no flavor additives for a cleaner wine” – all for $15. And it’s not alone. There are 
products like The Wine Group’s Cupcake Light Hearted; Trinchero’s Mind & Body; and Constellation’s 
Kim Crawford Illuminate, which promise fewer calories, less sugar, less alcohol, and say they are 
gluten free and vegan. The idea is to sell wine to younger consumers who supposedly prefer a 
healthier lifestyle and who may not be drinking wine now. One estimate: this market will grow 34 
percent over the next four years.  
 
• Shortages and supply chain problems will continue. The longer the pandemic lasts, the more we’ll 
see retailers and wholesalers have a difficult time keeping popular wines on shelves. It doesn’t mean 
the wines will disappear; rather, they’ll be there, sell out, and not return for a week or more.  
 
• Wine tourism on the brink. If the vaccines do their job, and if life returns to normal by the fall, then 
all should start to improve. But if we go through another year of travel and public place restrictions, 
then questions must emerge about the future of wine tourism. The 90 percent of U.S. wineries that 
don’t make 90 percent of the wine survive on wine tourism. How will they survive if there isn’t any?  
 
• Three-tier reform, but slowly and incrementally. That’s because the Supreme Court won’t hear a 
key three-tier case, so no Internet wine sales anytime soon. Still, we will see alcohol delivery 
continue to expand, thanks to the pandemic. In Texas, the legislature is expected to make cocktails-
to-go permanent this year, a development that is so unprecedented as to be almost indescribable. 
And Illinois is set to legalize retail booze delivery throughout the state, also difficult to believe.  
 
• The Trump tariff, and how soon we can get rid of it. Change here requires compromise, good will, 
and good faith from the U.S. and the European Union. Sadly, all have been in short supply.  
Click here to read more 
 
 
Major Wine Producing Countries 

 
Wineries out of business, jobs lost – the reality of the booze ban 

With alert Level 3 lockdown regulations extended, including the ban on alcohol sales and on-site 
consumption at restaurants and tasting rooms, wine businesses are reeling. Not all of them will 
recover.  
 
It’s not a competition, but this ban has perhaps an even bigger impact on the wine industry, still 
trying to recover from 2020 and heading into the 2021 harvest. Dr Winifred E Bowman, Cape Wine 
Master, crunched some numbers. “As far as wine tourism is concerned, the situation is really scary: 
77% of wine tourism revenue is from wine tasting (32%), accommodation (25%) and restaurants 
(20%), and from March to June 2020 alone R2-billion was lost from wine tourism,” she said. “The 
outlook for wine tourism is bleak and there was an estimated decline in international tourists of 
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between 60-80% in 2020. The Tourism Business Council of South Africa estimates a R68-billion loss 
in spend was incurred. Wine tourism makes up a huge portion of this.”  
 
VinPro, an NPO that represents 2,500 South Africa wine producers, cellars and industry stakeholders, 
estimates that more than 80 wineries and 350 grape growers will go out of business in the next 18 
months, accounting for a potential loss of 21,000 jobs, said Bowman.  
Click here to read more  
 
 
Nuusbrokkies / News Snippets 

 
French wineries to get aid as new US tariffs bite 

More French and German wines have been hit with retaliatory US import tariffs this week, as 
France’s government promises fresh aid for winemakers and an alliance of American retailers and 
merchants looks to president-elect Joe Biden to solve the impasse. US trade officials pressed ahead 
with plans to impose a 25% import tariff on French and German still wines above 14% abv this week.  
Click here to read more  
 
 
S.Africa´s glass packagers face $100 million hit from alcohol ban 

South Africa’s glass packaging industry could lose a further 1.5 billion rand ($98 million) in sales if the 
latest ban on alcohol sales continues for long, the CEO of glass bottle maker Consol said.  
 
The first two bans together resulted in losses of more than 1.5 billion rand to the glass packaging 
industry, Consol Chief Executive Officer Mike Arnold said. Arnold also warned of likely job losses at 
Consol and most parts of its supply chain, adding any major extended loss of demand, at short 
notice, was “catastrophic.”  
Click here to read more 
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