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Consumer Countries/Markets 
      

 

UK Budget 2016: Wine trade disappointed to be ‘singled out’ 
 
UK chancellor George Osborne has left the wine trade 'deeply disappointed' by announcing that 

wine duty tax will rise with inflation – whilst beer, cider and spirits levies will be frozen.  
 
With £2.05 for every bottle of wine going on excise duty, a recent poll showed that 57% of people 
think that the tax on wine is too high.  

 
Click here to read more  

 

mailto:charles@sawis.co.za
http://www.decanter.com/wine-news/uk-budget-2016-wine-trade-disappointed-to-be-singled-out-296040/#PJM7lFvRWjqTHlUD.99


 
UK Vinonomics 

 
  

 

Global Trends - Wine Industry Key Elements 
      

 

Crafting a definition: What does ‘craft’ mean to consumers? 
 
Research from Mintel suggests that 30% of Brits who buy alcoholic drinks don’t understand what 
‘craft’ means; while 59% believe it is important for the industry to define the term.  
 
Drinkers commonly assign aspects such as unique flavors, high quality ingredients, time and care 

taken during production, and small volume production as key attributes of craft. The concept of 
‘craft’ in alcoholic beverages applies primarily to beer: although other categories such as craft 
spirits, craft cider and craft gin are rising in popularity in the UK.  
 

Click here to read more  
 
The South African Craft Distilling Institute (SADI)  

Click here to read more  
 
CraftBru’s list of South African craft breweries.  
Click here to read more 

 
  

 

Canada: Digital Advertising Is Rising 
 
While TV continues to play a dominant role for marketers in Canada, digital campaigns are 
increasing in prominence. Marketing budgets in 2016 are flat or down for many advertisers, but 
spending across the digital ecosystem is on the rise, and campaigns are being used in equal 

measure for brand-building and performance-based campaigns.  

http://www.beveragedaily.com/Markets/Crafting-a-definition-What-does-craft-mean-to-consumers
https://sacdi.wildapricot.org/
http://craftbru.com/brewery/south-africa/


 

The downside, however, is that many marketers aren’t adjusting their measurement efforts along 
the way. And that means they don’t have clarity about the true success of their campaigns.  
 

Click here to read more 

 

http://www.nielsen.com/ca/en/insights/news/2016/digital-advertising-is-rising-in-canada-requiring-more-sophisticated-measures-of-success.html

