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For something different 

 
McKinsey & Company - Ready, set, go: Reinventing the organization for speed 

in the post-COVID-19 era 

The need for speed has never been greater. Here are nine ways  
companies can get faster. 
 

 
Ready Set Go 

 
[Ready-set-go-Reinventing-the-organization-for-the-post-COVID-19-era-v3] 
 
Global Trends - Wine Industry Key Elements 

 
How do local, niche categories find global success? 

While the origins and unique characteristics of a category tap into current trends around 
authenticity, craft and choosing local, and offer consumers a level of reassurance about the quality 
of the product they are buying, this will only translate into worldwide renown if major brand owners 
buy into the potential of the category in question, and back it with long-term investment.  
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Although smaller, niche categories can build a local, and even global, presence on their own, an 
investment by a multinational operator can accelerate the scale and distribution of brands while 
increasing consumer awareness. Many global operators now have incubator subsidiaries as well 
which aim to identify promising companies and categories at an early stage before scaling them up 
and taking them to the next level.  
Click here to read more 
 
ALCOHOL AND COVID-19: WHAT WE KNOW 

Will alcohol impair your immune response to a Covid vaccine? Can tannins in wine help fight the 
virus in humans? We separate the fake news from the facts when it comes to drinking and the 
pandemic.  
 
Over recent weeks there have been a number of claims concerning alcohol and Covid-19, with some 
suggesting that drinks may have a beneficial role when it comes to fighting the virus, others a 
deleterious one, prompting the chair of The Wine Information Council, Dr Nicolai Worm, to lead a 
seminar on the most recent and newsworthy pronouncements.  
 
Called Wine and COVID-19: fake news or facts?, the online event considered the scientific studies 
that could be used to support or refute claims surrounding three topics in particular: alcohol and the 
immune function in general; drinking and fighting Covid-19, and the impact of wine on vaccinations.  
Click here to read more 
 
Natural / Physical Resources 

 
France´s Costly Green Wine Revolution 

Environmentally sustainable wine might sound great, but what if only rich producers can afford to 
make it?  
 
The hype over France's viticultural revolution has been ludicrously blown out of all proportion, 
largely by wine journalists. France is a major agricultural power still heavily reliant on synthetic 
chemicals to earn a living. Cash-strapped producers working in the nation's more inclement zones 
cannot be expected to sacrifice their livelihoods for a high-minded philosophical stance on 
"ecological" winegrowing. You might as well ask France's vignerons to bet their ranch on an 
octogenarian sloth winning the Kentucky Derby. It's hardly an enticing sales pitch: invest greater 
funds and run the risk of a paltry crop, if the weather turns nasty.  
 
France needs more high-profile conversion stories to tempt others into the fold.  
Click here to read more  
 
Comment: Sustainability encompasses three distinct components - economic (money), social 
(people) and environmental (nature). Integrating these components is an inevitable development. 
Brave hearted or not. 
 
Nuusbrokkies / News Snippets 

 
World´s Most Admired Wine Brands 2021 to be revealed on April 1 

The World’s Most Admired Wine Brands 2021 will be revealed in a countdown on YouTube from 
6pm GMT on April 1.  
 
Drinks International polled hundreds of wine experts from across the globe to arrive at this year’s 
list. The esteemed voting academy comprises wine buyers, sommeliers, wholesalers, bar owners, 

https://www.theiwsr.com/how-do-local-niche-categories-find-global-success/
https://www.thedrinksbusiness.com/2021/03/alcohol-and-covid-19-what-we-know/
https://www.wine-searcher.com/m/2021/02/frances-costly-green-wine-revolution?rss=Y


MWs, wine writers, educators and other wine specialists.  
 
They were asked to name the five wine brands they most admire, in descending order, factoring in 
the quality and consistency of the wine, the price to quality ratio, and the strength of the branding 
and marketing.  
 
We have crunched the numbers to arrive at our final list, which will be unveiled on YouTube and via 
Drinks International’s social media channels on April 1.  
 
The World’s Most Admired Wine Brands is now in its 11th year, and it celebrates the brands that can 
lead the wine trade to a healthy future as the world emerges from Covid-19 lockdowns.  
Click here to read more 
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