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Consumer Countries/Markets 

 
Why is the South Korean wine market becoming more attractive to wine 

businesses? 

For the second year in a row, South Korea is the second most attractive wine market globally, 
according to the Wine Intelligence Wine Market Attractiveness Compass Model 2021. While a 
number of consumer, demographic, economic and political factors help determine a country’s 
ranking in the Compass Model, there are a few key drivers for South Korea’s attractiveness to wine 
businesses.  
 
A growth market: Still wine volume consumption grew by over +20% in 2020, and both still and 
sparkling wine volumes are expected to continue on their growth trajectory through to 2025.  
 
Expanded routes to market: The most significant development of the past year in the South Korean 
wine market has been the government’s relaxation of the laws surrounding the purchase of alcohol 
online.  
 
Untapped population: Only 13% of South Korean adults say they drink wine on a weekly basis.  
 
A rise of knowledgeable 19-34 year old wine drinkers: The main factor behind this trend is the 
democratisation of information to the consumer regarding the wine they are purchasing.  
Click here to read more 
 
Global Trends - Beverages 

 
Consumers demand more choice and innovation in low and no alcohol drinks 

Despite the growth of the low and no alcohol category, only a third of consumers say they are 
satisfied with current products on the market, according to a new survey. So what can be done to 
improve them?  
Click here to read more 
 
Global Trends - Wine Industry Key Elements 

 
DtC success for SA Producers 

The 9th annual ‘Taking the Direct Route’ report indicated that total DtC sales for participating South 
African wine businesses were up 17% on 2020.  
Click here to read more 
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Getting Personal: How Brands are Leveraging Social Influencers 

As brands seek ways to establish deeper, more personalized connections with consumers, they’re 
engaging social media influencers more heavily than in previous years. While influencer marketing 
was not born out of the pandemic, social circumstances over the past 18-plus months have fostered 
a stronger need for interpersonal connection among consumers, and social media has delivered.  
Click here to read more 
 
Nuusbrokkies / News Snippets 

 
Wine2Wine Business Forum 2021 

18 - 19 October 2021.  
Click here to read more 
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