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Consumer Countries/Markets 

 
Poland – a growing wine market 

The Global Compass ranks Poland as the fifth most attractive wine market in the world, up 

from 14th place in 2019. It also places Poland as one of seven 'growth' markets in the world, 

along with South Korea, Russia, Singapore, Romania, Brazil and Mexico.  

 

Wine Intelligence classifies a growth market as one where there is:  

 

- Mid to high level market volumes with sustained growth  

- Strong growth of imported wine  

- Mid to high overall market retail value and increasing as the volumes rise  

- Wine consumption that is lower than in most established and mature markets, but wine 

consumption is increasing, and  

- Wine is establishing itself as a mainstream product and developing its niche within the 

alcoholic beverage category.  

Click here to read more 

 

 
Global Trends - Wine Industry Key Elements 

 
Should South Africa produce terroir-driven wines? 

The importance of regional ties to the climate, soil and grape varieties is at the heart of 

terroir. The ‘somewhereness’ of wine as a holistic result of nature and nurture has led to the 

wine of origin and a potent marketing tool of wine globally. The French have owned this 

marketing approach as it created a valuable brand association with fine wines.  

 

Could this work for Brand South Africa and should South African wine producers focus on 

terroir-driven wines per region? It’s all about terroir, or is it? Is it economically viable?  

Click here to read more  

 

 
Don’t waste the moment & the trend – stick better wine in cans 

Wine in cans is becoming increasingly popular and could be a significant segment of the 

future wine market – both off-trade and on trade – so long as we don’t throw away the 

opportunity, argues Mike Turner. Overcoming prejudice amongst wine drinkers will not 
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happen, though, unless we start putting better wine in cans and not just marketing it as ‘party 

wine’. Aside from listing companies that are starting to import quality canned wine, Turner 

looks at the benefits and pitfalls of cans as a format for selling wine in.  

 

If the majority of wine in cans are so-called party wines, then people who want to drink wine 

instead of party wine will never buy cans, even if there are cans out there with great wine in 

them.  

 

Let’s have it right, it’s not yet a BIG thing. In the US, where the canned wine revolution is 

picking up pace faster than elsewhere, the market for wine in cans hit what looks like a 

whopping $71m in 2019. Against a backdrop of a $61.8bn total wine market it looks a bit less 

so. But that’s not the whole story, it’s a fledgling market still, and every industry expert under 

the sun expects that figure to rise exponentially as Gen Z drinkers see the upsides to 

switching to drinking wine in cans.  

Click here to read more 

 

 
Major Wine Producing Countries 

 
The French wine industry has a year to convince the authorities that it should 

be allowed to spray by drone 

At the end of 2021, in a bid to secure permanent authorisation for the treatment of steeply 

sloping vineyards by drone, they will send a report to the authorities. Permission would be 

granted at the earliest in 2022 and would involve vineyards located on slopes with a gradient 

of at least 30%, treated with UAVs weighing less than 25 kg and spraying plant protection 

products approved for organic farming (or planted on HVE-certified farms), more than 100 

metres from houses.  

Click here to read more 

 

 
Nuusbrokkies / News Snippets 

 
New trends drive positive change across Africa´s distilling sector 

According to Hendre' Barnard, training and marketing manager at Distillique - one of the 

partners of food & drink technology Africa trade exhibition - the Covid-19 pandemic has 

prompted organisations across Africa to invest in distilling facilities for the first time, and 

prompted existing distillers and brewers to innovate and diversify.  

 

The lockdown has had a significant impact on the local market, with a massive increase in 

home brewing and distilling.  

Click here to read more 
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