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Consumer Countries/Markets 

 
South African wine could be a winner as China slaps Australia with massive 

import duties 

From this weekend, Australian wines exported to China will double, or even triple, in price 

due to new import tariffs. This could bolster sales of South African wines, which currently 

represent only 1% of Chinese imports. SA exporters have been lagging due to the country's 

lack of exposure in supermarkets and one eCommerce platform.  

 

Currently, only one percent of Chinese wine imports are from South Africa, according to 

Wines of South Africa (WOSA) a not-for-profit industry organisation which promotes wine 

exports. This was initially due to French exporters cementing their position in the Chinese 

market over the past two decades, and also because South African producers have not yet 

built strong relationships with Chinese wine importers, says Philip Retief, CEO of Van 

Loveren Vineyards, which exports some of its product to China.  

Click here to read more 

 
Global Trends - Beverages 

 
Why the non-alcoholic beverage trend is more important than ever during the 

pandemic 

The non-alcoholic category is exploding because people are demanding choices that are 

crafted to be just as appealing as their alcoholic counterparts, writes Laura Taylor, founder of 

US brand Mingle Mocktails, in this guest article (Beverage Daily).  

Click here to read more 

 

 
Low & no alcohol beer categories show resilience against COVID-19 alcohol 

declines 

While global beer volumes are expected to decline around 9% this year, low & no alcohol 

beer volumes are forecast to remain stable: edging up 0.1%.  

Click here to read more 

 
Global Trends - Wine Industry Key Elements 

 
E-commerce: How consumer brands can get it right 
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Consumer brands need to make direct-to-consumer economics feasible and the customer 

experience seamless. 
[E-commerce-How-consumer-brands-can-get-it-right] 
 
US forecast to become biggest online alcohol market 

The value of alcohol e-commerce across 10 core markets is expected to reach US$24 billion 

this year, with the US predicted to overtake China by the end of 2021.  

 

According to IWSR Drinks Market Analysis’ Global E-commerce Strategic Study, the value 

of the online alcohol channel is expected to grow by 42% in 2020.  

 

The study looked at 10 core markets that represents 98% of total alcohol e-commerce value: 

Australia, Brazil, China, France, Germany, Italy, Japan, Spain, the UK and the US. In 2019, 

the total value of alcohol e-commerce in these 10 markets grew by 11%. The report also 

explored 10 emerging markets for e-commerce alcohol: Mexico, Colombia, Argentina, the 

Netherlands, Israel, Nigeria, Kenya, South Africa, Singapore and the Philippines.  

Click here to read more 
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