
 
  

BI Daagliks - BI Daily 
  

01 February 2021  

  
The BI Daily is compiled and submitted by the SAWIS BI Team. The content is for the exclusive attention of 
SAWIS members and may contain information that is privileged and confidential. Articles in the BI Daily have 
as far as possible been interpreted, put into context, validated and confirmed. If you as recipient have any 
queries, comments or would like to submit an article, please direct them to Charles Whitehead 
(charles@sawis.co.za).  

  

 
Consumer Countries/Markets 

 
Generation Treaters’ lead changing wine category behavior in the US 

A new and distinct segment of wine drinkers, Generation Treaters, have emerged in the US market. 
Millennial dominant, they are among the most frequent wine drinkers, but are not the highest 
spenders. Although building their wine knowledge, they currently know relatively little about the 
category. What else should we know about what motivates these wine consumers?  
 
This new segment, Generation Treaters, are largely the educated, urban Millennials, working in the 
new economy and starting to settle down and raise families. They are transitioning their drinking 
habits from primarily on-premise socializing and hedonic nights out, into a more everyday, at home 
existence.  
Click here to read more 
 
 
Economic Environment 

 
How Brexit is tying UK wine imports up in red tape 

Britain’s wine importers and retailers are warning that customs hold-ups and more red tape will add 
£1 or more to the price of a £10 or £12 bottle.  
 
They face a nervous start to trade post-Brexit, as they weigh up new restrictions on bringing 
shipments in from the EU.  
 
Some business are reporting problems with paperwork, while others are yet to feel the pinch after 
stockpiling supplies in the run-up to January 1.  
 
Even those with healthy stocks said while the last-minute deal struck with the EU offered some 
reassurance, they were still concerned about the impact of new customs procedures when they 
need to stock up again.  
 
The WSTA – which represents members of the UK wine and spirits trade – said there was some relief 
that the threat of tariffs had subsided.  
Click here to read more  
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Global Trends - Wine Industry Key Elements 

 
Advertisers Need to Refocus on the Fundamentals in 2021 

The year 2020 was not a good year for predictions. When the virus hit, all predictions became 
instantly obsolete and the entire world was navigating blind. As we start 2021, industry leaders look 
ahead more cautiously. ‘Predictions’ may fall short as the ecosystem is presented with challenges it 
doesn’t have the tools to fix. However, advertising trends have emerged which can help the industry 
point to expected changes in the immediate future.  
Click here to read more 
 
 
Nuusbrokkies / News Snippets 

 
Global Wine Market Roiled by Trade Fights, Market Changes 

As Americans were focused on domestic crises and disasters in 2020, turmoil was rippling across the 
globe and that uncertainty may bring new challenges, and opportunities, for the U.S. wine industry.  
Click here to read more 
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