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Consumer Countries/Markets 
      

 

China’s wine imports soar in Q1 2018 
 
China’s wine imports soared in both volume and value in the first quarter of the year, with Australia 

closing in on France as the China-Australia Free Trade Agreement took even greater effect following 
another tariff cut at the beginning of this year. France still leads the country’s bottled wine imports 
with US$271.9 million worth of wines shipped to China during the period, making up a 38.2% market 

share. However, the lead is narrowing with Australia’s import value climbing to US$200.17 million, 
accounting for 28.1% of the country’s total bottled wine market.  
 

Imports from Australia in both volume and value terms have grown more than 50% respectively, 
thanks to the further tax cut that reduced import tariff on Australian wines down to 2.4%. Australia’s 
growth momentum is expected to be boosted further in the coming year when China will completely 
eliminate import tariff on Australian wines. Wine exports from the US to mainland China during the 
period fared well with growth in both volume and value, but it’s uncertain how the newly enforced 
hiked tariff on American wines last month will play out in the long run. Starting from 2 April, China has 
slapped an additional 15% tariff on top of the existing 14% import tariff, bringing the total of taxes on 

American wines up from 48.2% to 67.7% including VAT, excise tax and import tariff.  
Click here to read more  

 
  

 

Major Wine Producing Countries 
      

 

Producers Burst Cava´s Bubble 
 
A rebellion has broken out among producers fed up with the Spanish bubbly's cheap and cheerful 
image. It's made using the traditional method. It's a globally recognized style – although increasingly 
threatened by Prosecco – and has no shortage of money behind it. Its heartland Penedès (less than 50 

minutes by car from Barcelona) boasts the prerequisites of beautiful scenery and a historic tradition of 
producing sparkling wine. So why, when the cards appear to be in order, is selling premium Cava such 
an uphill struggle? For as it stands, Cava is a success story, just not in the way that some producers 
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would like. It will probably take a lifetime for consumers to habitually pay Champagne prices for a 
Spanish product that is not Champagne, despite laudable ambitions.  
Click here to read more 

 
  

 

Nuusbrokkies / News Snippets 
      

 

Chinese social media to play pivotal role in new Australian wine marketing 
push 

 
Chinese consumers will be targeted through social media and bilingual digital platforms as part of an 
ambitious push to bolster a New South Wales wine region's global profile. The campaign will involve 

having a website in 20 different languages, and using specific Chinese messaging channels such as 
WeChat and Sina Weibo to speak directly with prospective tourists.  
Click here to read more 

 
  

 

What - exactly - is ‘alcohol free’? 
 
In Europe, an ‘alcohol-free’ drink is defined as one under 0.5% ABV. In the UK, however, an ‘alcohol-
free’ drink must be 0.05% ABV or below. But the UK’s definition could change, with the government 
currently consulting on new regulations for low alcohol drinks labelling.  
Click here to read more 
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