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Consumer Countries/Markets 
      

 

UK freezes wine, spirits and beer duty in Budget 
 
Chancellor Philip Hammond announced in today’s (22 November) Budget that duty will rise on “cheap, 

high strength, low quality products – especially so-called white ciders”. But recognising household 
budget pressures and backing pubs, he says duties on other ciders, wines, spirits and beer will be 
frozen.  

 
After the announcement, the WSTA tweeted: “We are pleased that the chancellor has found his festive 
spirit and listened to the call from the WSTA and its members and has frozen wine and spirit duty. He 

has shown the government is in touch with what consumers want and is supporting an industry, which 
is a real asset to British business.”  
Click here to read more 

 
  

 

Global Trends - Wine Industry Key Elements 
      

 

Scottish minimum alcohol pricing to come into effect next May 
 
Scotland will introduce minimum alcohol pricing of 50p per unit as of May next year, the Scottish 
government has announced. It will be the first country to introduce MUP on alcohol after the UK 

Supreme Court last week dismissed an appeal by the Scotch Whisky Association, following a five-year 
legal battle.  
Click here to read more  

 
  

 

The changing nature of the international bulk wine market 
 
It’s estimated that roughly 25 percent of the world’s wine production is sold as bulk wine, a segment 
that’s described by one broker as the industry’s “soft underbelly” and exists for most consumers in the 
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form of virtual brands. With the rise in popularity of bulk wine-derived, private label brands (brands 
developed for retailers, hotel chains, and restaurants, which sell them directly to consumers) and 
more producers entering the market in recent years, bulk wine has shed its low-rent image and 
become a hot commodity.  

 
With a healthy 6 percent annual growth rate for the last six years—and no signs of lagging—
capitalizing on the continuing growth that’s predicted for the global bulk market depends largely on 
where you sit in the value chain. Identifying opportunities means navigating between the supply side 
of producers, brokers, and contact suppliers, and the demand side that includes retailers and on-
premise operators  
 

Staying one step ahead of expansions and contractions of the bulk wine market is key for short- and 
long-term planning. Increasingly, brokers and contract suppliers are securing long-term contracts with 
producers who make wine specifically destined for the bulk market. In doing so, they become the first 
line of defense for insulating buyers from margin-draining price fluctuations.  
Click here to read more 

 
  

 

Major Wine Producing Countries 
      

 

California’s wine production under reported by up to 14-20 percent for years 
 
Researchers have found that California’s dynamic wine production industry has likely been 
underreported by as much as 14-20 percent for years, and they suggest an improved method to 
calculate crush prices. They report that the discrepancy has occurred because the state’s 17 crush 
districts use different reporting methods, especially in the share of grapes crushed for in-house wine 
making. It’s probably larger than most expect.  
Click here to read more  

 
  

 

Technology 
      

 

The Digital Consumer and Commerce 
 
Euromonitor International recently published a report about the Digital Consumer and Commerce. Key 
findings include:  
 
1. The internet has been one of the most transformative innovations. Technology continues to play a 
critical role in the evolution of society, including the upheaval of consumer-facing industries. Artificial 

intelligence opened the door to brands creating more personalized experiences. Virtual and 
augmented realities provided a new lens from which to view the world. 3D printing made it possible to 
individually manufacture products. While each of these technologies is disruptive in its own right, the 
internet, in particular, has been one of the modern era’s most transformative innovations. In fact, 
connectivity is the new normal. As of 2017, almost half of the global population (45%) uses the 
internet. Euromonitor International projects that three quarters will be using the internet by 2030. In 

particular, the smartphone and its on-the-go access introduced borderless internet, enabling 
consumers to plug in no matter who they are or where they were.  
 
2. Connectivity underpins very existence of Connected Consumers. The constant innovation driven by 
technology has generated and inspired a number of megatrends, or macroeconomic or geostrategic 
shifts, that are reshaping the world. Connected Consumers use a variety of devices and interfaces to 
connect to the internet, in order to interact with digital content, services and experiences. While 
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computers first brought the internet into the home, mobile, in particular, ushered in a borderless 
internet, giving more consumers instant access to anything, from anywhere. This digital connectivity 
has altered all of life. Consumers leverage it for purposes such as entertainment, education, 
knowledge, social sharing and shopping. This connectivity has disrupted -and arguably improved upon 

-many structures for engaging in such activities. It has led to new value creations, giving consumers 
greater convenience, simplicity and knowledge. It has altered the competitive landscape, disrupted 
long-standing industries, and ushered in new business models. This connectivity has redistributed 
power, giving consumers a megaphone in the business transaction. It has also boosted companies 
born in the modern era, as data has emerged as the most important commodity. As such, the world’s 
most valuable companies are no longer the likes of Exxon Mobil, but Amazon, Apple and Facebook -
the biggest purveyors of data.  
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