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Consumer Countries/Markets 

      

 
UK Journalist Tim Atkin says South Africa is making the greatest wine in 

its history 

 
The Cape is firmly established as “one of the most exciting wine -producing countries on the 

planet”, thanks to a combination of old vines, young winemaking talent, established names, varied 

terroirs and a can-do spirit, according to award-winning British journalist and Master of Wine Tim 
Atkin, who has just released his seventh annual guide to South Africa.  

Click here to read more 

 
  

 

Global Trends - Beverages 
      

 
Wine Intelligence Press Release: Sparkling Wine in the UK Market 2019 

 
English sparkling wine has experienced significant increases in awareness and consumption 
incidence in the last year, driven by positive PR and growing tourism offers, according to the Wine 

Intelligence Sparkling Wine in the UK 2019 report  
 

On the back of a strong 2018 harvest and consistently positive publicity, English sparkling wine is 

gaining more prominence among UK sparkling consumers, with both awareness and consumption 
rising for the third year in a row, according to a new report out today.  

 
Nearly 8 in 10 British sparkling wine drinkers now claim to have heard of English sparkling, 

according to the Wine Intelligence UK Sparkling Wine Report 2019, up 5 percentage points from 
2017, and recalled usage has jumped from 17% to 24%, though this remains a long way behind 

usage levels for Champagne (60%) and Prosecco (82%), as lack of mainstream distribution and 

availability holds the category back.  
 

Successful wine tourism campaigns operating in the country over the past year appear to be 
playing a role in driving up interest in English sparkling wine. The number of people saying they 

have visited a winery in the UK has doubled since 2017, with leading brands Chapel Down, 

Denbies and Camel Valley accounting for more than a quarter of all winery visits in the UK in the 
past year. They appear to be having a good time on the visit as well – 68% of those visiting UK 

https://news.wine.co.za/news.aspx?NEWSID=35279&SOURCE=NewsFeed&utm_medium=email&utm_campaign=Daily%20Newsfeed%20%202019-09-03&utm_content=Daily%20Newsfeed%20%202019-09-03+CID_398d1b212df9b3874270b090b315a195&utm_source=Feeds&utm_term=UK%20Journalist%20Tim%20Atkin%20says%20South%20Africa%20is%20making%20the%20greatest%20wine%20in%20its%20history


vineyard cellar doors in the past year say they are likely to visit again.  
 

However the report also cites consumer survey evidence that over 70% of those who have heard 
of English Sparkling wine have never visited a UK vineyard, suggesting that there is plenty of 

growth left in UK wine tourism.  

 
Commenting on the report, Wine Intelligence COO Richard Halstead said: “If the past ten years 

can be called the Prosecco decade, the next ten years may come to be known as the English 
Sparkling decade. The category appears to be tapping a market need in alcohol for more culturally 

connected, local and artisanal, which gin has latched onto very successfully. The fact that English 
Sparkling is positioned as an expensive and aspirational product, similar to Champagne, also 

appears to be aligning with the consumer trend of drinking less, and less often, but wanting to feel 

special when they do drink.”  
Click here to read more 

 
  

 
White Wine Market to Create New Opportunities Till 2022 

 
Growing indulgence of consumers towards a glass of fine, white wine in summers indicates the 

rising popularity of white wine in dietary cultures across several parts of the world.  
Click here to read more 

 
 

https://www.wineintelligence.com/downloads/sparkling-wine-in-the-uk-market-2019/
https://myconnectherald.com/2019/09/02/white-wine-market-to-create-new-opportunities-till-2022/

